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Summary

This research study has been carried out for the purpose of thoroughly examining and
evaluating "LINE 1088 ”, an interactive live cultural / informational TV programme, on
the Cyprus Broadcasting Corporation (CYBC, the State Channel of Cyprus), of which I

am the researcher and presenter.

The CYBC, as a public service institution, is the only TV channel in Cyprus to offer
programmes of this kind on a regular basis. At this point in time, especially now that
Cyprus has joined the EU, the people of Cyprus need to be educated and informed on
many matters that concern them, especially those which are relevant to the multicultural

dimensions of Europe, and the many ways in which they affect their life.

* The aim of the project is to examine ways and forms of improving the TV programme
“LINE 1088 in order to maximise the viewers’ participation in the programme in
accordance with the EU’s directives on public broadcasting. The objectives of the study
have been, mainly through an extensive audience research, to ascertain the strong points
and the shortcomings of the programme as a whole, to what extent it meets the

expectations of its audience, as well as how its overall quality may be improved.

For this research a “mixed method” approach was adopted in order to collect data, using
quantitative and qualitative research techniques. For the purpose of achieving validity, I
used multiple data collection techniques and a range of sources of information namely
four different kinds of surveys: literature review, existing viewing pools and the review
of five transcripts with findings from one research technique checked against the

findings from the research of another type.

The results of the project led to a set of recommendations for-the overall improvement
of my programme as well as to a working model (proto-type), for the CYBC which
could fit into a more global picture of broadcasting and thus motivate society to become
more actively concemed with cultural socialisation. A working model which should
not be static, but embody the time dimension and gradually become polymorphic. This

vision should have as broad a range as possible. This working model could become a




manual for public television and contribute to cultural development and to a society of

active citizens.

The project is the product of lifelong research, learing and experience in the media and
in culture. Being the first of its kind in Cyprus it will, I hope, contribute to a new body
of knowledge in this field and will also become a valuable tool in a wider context.




1 INTRODUCTION

1.1  THE PUBLIC BROADCASTING IN CYPRUS

We have entered the digital era where more and more power is being concentrated in
Mass Media. In this global environment, television is the dominant information medium
and the planet today lives in the age of the image.

“Television has gained the upper hand because it is today the fastest means of
information capable, from the technological point of view, and thanks to satellite
networks since the 80’s, for transmitting pictures with the speed of light. The picture is
the queen. One picture is worth one thousand words” Ramonet (1999).

The EU Journal (2001) which discusses the role of public service broadcasting, clearly
states that the broadcast media has a major part to play in the “transmission of social
values” and these include “freedom of expression and the right of reply”, which
essentially places an emphasis on the idea of the democratic function. In this the role of
public broadcasting is dominant. As Raboy, et al,, (1994), argues, in a broadcasting
environment that treats the public as a body of clients or consumers, the role of public
broadcasting is to address people as citizens. Public broadcasting can do this only if it is
seen as a tool of social and cultural development, rather than as a marginal alternative

service on the periphery of a vast cultural industry.

Cyprus’ society like all societies is influenced by mass media’s public platforms such as
TV Broadcasting Media (TV, Radio, etc.), which is the major and influential medium in
Cyprus. Furthermore, broadcasting is generally perceived as a very reliable source of
information and represents, for a not inconsiderable proportion of the population, the
main source of information. It thus enriches public debate and ultimately ensures that all

citizens participate to a fair degree in public life.

The State Channel is obliged by the existing relevant legislation to highlight and

promote culture. In any case the State Channel itself considers this as one of its main




duties. The effort which has been going on for approximately 50 years now is twofold
and has as its objectives to promote:

a) Local culture and related local productions

b) International culture and foreign productions.

Very recently and after a lengthy debate, the House of Representatives approved
Regulations issued under Section 22A of CYBC Amendment Law (No. 2) of 2003. The
new Regulations provide the necessary legal framework for the implementation of
certain provisions contained in the European Commission Communication on State aid
vis-a-vis the provision of public radio/television services and more specifically the
provision by the national public service broadcaster of a "balanced mix" of

radio/television services to the general public. Iris (2003)

Sometimes countries have not always pursued these objectives with consistency,
commitment or ability. Despite public radio television’s effort in Cyprus to define its
mission it makes compromises and is becoming more and more involved with

commercialization.

According to a recent report with the title “The Future of Public Broadcasting: The
Experience in Six Countries” Nielsen (2003) achievement of social and cultural
objectives requires intervention and regulation. These objectives will not be achieved
without such measures; indeed they are likely to be seriously undermined by a
broadcasting market left to pursue its own commercial imperatives. Commercial or
partly-commercial broadcasters are unlikely to broadcast anything other than

commercial programmes unless they are required to by regulation.

There is primarily the need for a new approach, a new drive for a pure, anthropocentric
television, a television where the main focus of the programmes will be man himself in
his best expression. “The Law includes provisions which aim at the protection of the
citizen-televiewer-listener, the protection of minors, respect of private life and human
rights in general. These provisions are identical to the relevant instructions of the
European Union. Charalambides (2001)



1.2 THE “LINE 1088” AN INTERACTIVE CULTURAL/INFORMATIONAL TV
PROGRAMME

Since 1999, I have been researching and presenting the TV programme “LINE 1088” on
the Cyprus Broadcasting Corporation (the CYBC public channel). This is a daily TV

programme that informs the viewers of problems and issues facing society in Cyprus.
Every citizen has the right to participate through this telephone “line 1088 and express
his or her opinion, live, during the broadcasting of the show.

This programme covers a wide variety of topics, such as medicine, education, family,
science, the environment, politics, legal topics of interest for the general public, and

popular cultural topics that arise from crucial public issues facing Cyprus today.

The programme commences with the introduction of the host and the invited guests and
a brief outline of the topical subject. The invited guests are then given approximately 15
minutes in which to express their views and opinions during which time notes are taken.
The viewers are then able to pose their questions and/or opinions via telephone on air.
The host coordinates the discussion and intervenes when it is deemed appropriate. The
viewers then form their own opinion and their telephone calls run as long as the duration
of the programme allows. It should be noted that the participation of the viewers

themselves in a live TV programme is extremely important to its success.

It is essential for the host to be well informed on each topical subject to be discussed in
order to be an effective tool in the communication process but to remain objective and
take into account the wider commercial and competitive aspect that now pervades the

Cypriot communications market.

In the present time the majority of information TV programmes in Greece but also in
Cyprus had developed due to the strict rules surrounding the commercially competitive
aspect of TV.

“The discursive broadcasts that are concerned with the “collective” and the “social”
aspects are becoming less and less, and are being replaced by social concerns that are
purely at the “personal” and “unique” level. The scientists and experts on certain
subjects, who before had the intention of informing more objectively and reliably, now

are being replaced by journalists, politicians, artists, while using one criterion and one



only: how photogenic one is and what brings about high TV ratings”.
Papathanasopoulos (1997)

13 AM

This research study has been carried out for the purpose of a thorough examination and
evaluation of "LINE 1088, an interactive live cultural / informational TV programme
on the Cyprus Broadcasting Corporation (CYBC, the State Channel of Cyprus) in which
I am the researcher and presenter. The aim is to examine ways and forms of improving
the TV programme ‘‘LINE 1088’ in order to maximise the viewers’ participation in
accordance with the EU’s directives on public broadcasting. The target is to propose a
working model (proto-type), to the CYBC which could fit in a more global picture of
broadcasting and thus lead to a society more actively concerned with cultural

development.

1.4  OBIJECTIVES
The objectives of the study mainly through an extensive audience research were:
1) To examine the appeal of the programme ‘‘LINE 1088’ to the Cypriot
audience,
2) To identify how this programme can be structured and delivered so that it
may provide an improved service to the public as well as
3) To examine and reflect on my practice, with main goal to improve “LINE

1088’ and myself as a practitioner.

These objectives will give me the opportunity through specific questions to identify
how, for example statistically large is my audience, what kind of people make the
audience, how they differ from the whole population —e.g. in terms of age, sex
,occupation etc, on which frequency concerning social classes, age groups. Thus I will
reshape my programme in the light of the new knowledge I will gain from such
information since the target of such programmes is to reach viewers from all categories
of citizens. Usually the market polls which are available and conducted on a regular

basis are not very helpful since the information they give us is quantitative in nature.
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1.5 IMPORTANCE OF THE STUDY

The CYBC, as a public utility institution is the only TV channel in Cyprus that offers
programmes of this kind on a regular basis. At this point in time, especially now that
Cyprus has entered the EU, people in Cyprus are in need to be educated and informed
on many matters that concern them, especially on issues which have to do with the

multicultural dimensions of Europe and how they affect the Cypriot citizens’ life.

Programmes of the type of “LINE 10887, if they are to fulfill their mission, as
effectively as possible, must be constantly upgraded and kept particularly attractive and

should also try to reach viewers from all the social classes.

As a host and presenter of the programme, in order to upgrade my programme
substantially it is important to have a complete picture of my audience, how efficient I

am as a host, how effective the setis e.g.

As Frank and Greenberg (2000) argues: “The justification for television ultimately is
based on its ability to attract and satisfy an audience. To consistently attract an
audience, one must understand the interests and needs of potential viewers and how
they relate to each other, to television usage, and to the use of related media. —-—-—To
continue that, we would not presume to argue that successful ideas for new programmes
would emerge solely from this type of research. But we do maintain that the likelihood
of developing successful programmes will be higher, in a long-term development
process that incorporates this type of information than in one without it. It provides
bright, creative people, with insights for seeing the world from a different perspective--
one that hopefully will lead them to unique approaches for reaching their target

audiences”.

I believe that with this new face, the programme will increase its viewer ratings and will
be able to respond more effectively to the obligations of public television as set out by
the EU directives regarding public broadcasting. Such a project will help me to cultivate

and develop my skills as a host and researcher by widening my knowledge in the topic.

11




1.6 PROJECT OUTCOMES

The findings of the project resulting in a set of recommendations for the overall

improvement of my programme as well as a proposal for a working model (proto-type),
to the CYBC which could fit in a more global picture of broadcasting and thus lead to a
society more actively concerned with cultural development. A model of multilingual,
multifaceted and multicultural television that will promote culture will be one of the
most essential things, a sine qua non. This will generate new questions to answer and
prompt chain reactions by other researchers, and this could contribute to the general
body of knowledge in the field.

After reviewing pertinent published data, it appears that this is a new topic and no
empirical investigation has been carried out to date in Cyprus. It should be noted that
very little attention has been given internationally to this kind of programme, while the
bibliography has shown a great interest in television, where the researchers have turned

their eyes to the newsroom and to reality shows.

This research project as it is the first of its kind in Cyprus will contribute to a new body
of knowledge in the field of the media and communication of Cypriot society and
culture, but will also be applicable in a wider context. It will build up and stimulate the
discussion amongst other interested parties such as producers, presenters, key figures,

audiences, and the general public.

12



2 LITERATURE REVIEW

After reviewing pertinent published data, it appears that this is a new topic and no
empirical investigation has been carried worldwide. It should be noted that very little
attention has been given internationally to this kind of programme, while the
bibliography has shown a great interest in television, where the researchers have turned

their eyes to the newsroom and to reality shows.

Therefore literature review is limited to literature concerning the anthropocentric role of
television, the historical review of the broadcasting field in Cyprus, the necessity for
qualitative research on audience reactions to television programmers and reinforcing
measures that public broadcasting could take in order to fulfil its mandate as public

Sservice.

21 THE NEED FOR A MORE ANTHROPOCENTRIC TELEVISION IN THE
ERA OF GLOBALIZATION

Throughout the historical course of man and in his attempt to communicate with nature,
language, as word, as dominant communications tool, proved adequate until the moment
another communication possibility emerged: Picture. Man is not yet fully conscious of
the power of this revolutionary media which turned everything upside down because he
has not yet grasped its deep meaning, confining himself to the approach “everything is
picture thus let us get photographed”.

The planet is now experiencing this new reality, this era of the picture, in the most
dramatic but also superficial manner which has radically changed communication
relations among people. Television is not just the dominant media of information and
promotion of “culture”. It has such powerful influence on the public’s views that all the
other media look insignificant. Everything is picture. Picture is the queen. A picture is
one thousand words, Ramonet (1999) but a superficial, ambivalent picture, without
moral dilemmas or inhibitions. Violent, often ruthless, divisive, it tends to liquidate the
social reality of the televiewer unless he has strong resistances within him.

Television has radically changed man’s attitude regarding his social Being and has given

it a new version and a new definition and orientation. It has cancelled or suspended his

13



existential quest through word and thinking, turning man into a powerless consumer In
other words, it has turned him from being into a news flash like the primitive people
with fire: fire before, fire now but now no light. Lygeros (2004)

Since Prometheus stole Gods’ fire and made it a gift to men one would say that the
world would naturally be helped to advance. This, however, has not happened, because
while man had aim-knowledge he had no objective. The same is the case with the
information media with which we are dealing. While we seem to know it technically,
unfortunately we are unable to show the same quality of knowledge about its existential
target. If we do not understand this and comprehend the advantages and disadvantages
of this television reality we shall turn into passive recipients and shall gradually
transform our life from existential into television life, converting the history of life into

a mere bulletin.

In the omnipotence of the Media everything is now spectacle, recreation, mass culture,
tough trade of an imported globalise culture, Habermas (1991) an approach with which
both Orwell (1978), who prophesized the deceitful progress of a world which tolerates
the policing of thought, and Chomsky (1997), who says indicatively that “in a state in
which the government cannot control the people by force the best thing it should do is to
control its thinking”, seem to agree. At the same time everything that seems to be taking
place “live” in the television picture tends to be unfair to some of the parties involved
even though they are accorded some equal treatment as they have the right to express
their own views. The risks come from the nature of the technological field that is the
picture itself, which is dominant and relegates word itself and the participant to a
secondary place. But it is here that priority is given to the game of impressions, of
screams and outcries, of the misleading and deficient picture and not to the integrity of
the word. A vicious circle, is created, an a posteriori Tower of Babel which is looking

for its own new reformer through a new global language. Eco (1998)

Television is a media-purpose, i.e. transmitter and receiver, a text which calls on every
prospective viewer to play with the object of its word. In the present time, television as
information and communication media is one of the most powerful tools with which
citizens interact, exchange views, inform each other or even cancel each other out. But

each one on his own frequency, in his own trajectory, and in his own modus vivid. Thus

14



as a magical tune it calls on each one to the ambivalence of his Existence and seeks to

give every possible interpretation of experience.

On the other hand, interaction in the television game is subject to various mechanisms,
strange and labyrinth like, which far from achieve true communication. Thus what is
dominant in this affair is the media it itself, that is the purpose, but also that the
message-the target- is purpose. Marshall (1990). What we want to say by this is that
television ceases to be looked upon as the tool of mere transmission or relay and
becomes a live picture of the transfer of the word. Thus it turns from a mere information
media into a technological message-point, reflection of the target of every tele-citizen
who tries to break free from his bonds, adhering to the relation of the difference between
each one’s purpose and thinking about the message. Lyotard (1996)

Television hosts people and subjects which function as language points with one
common target and one common language: the soul of human existence. Through the
different points and vibrations, the object is to harmonise these souls with the archetypal
truths of life. A course from life to death is bridged with vibrations which confirm the
need for harmonization of Becoming with a course towards being: Nature, God, the

great artist - creator, the Word.

In reality television carries idiomatic languages. We try to translate every idiomatic
language into our own language in an effort to communicate without even knowing the
true meaning of the tool and the possibility of every receiver to transmit his own signal,
his own idiomatic language. Makraki (2001). That is, all who are involved in this
process whether as televiewer or as participants in the television programme_should
become efficient readers of this media. But in order to become efficient readers they
should first define their own world. Otherwise, they have no language; they cannot
recognize the purpose of the media simply because the purpose of the media is
language. And if I do not have a language how can I recognize another language?

The transfer of this major chapter of the communication of people to the contemporary
digital era is extremely interesting and dramatically subversive. From the Athenian
“Agora” it travels and reaches the dawn of the 21st century and consolidates the era of

the tele-citizen. This spectacular, new communications media, as we have already said,
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reminds us of the captives of Plato’s cave who, chained in the cave, see the shadows of
things, not the things themselves. We, however, like to believe that we shall strive to get
out, to reach the “captive” tele-citizens of life and to bring them into a new process of

commandment of god and word.

Thus, on the basis of the present day models, in the era of the media and the power of
television, the struggle should aim again at the truth of its original target, through the
divine game of harmony, and tum from a fight or conflict for the presentation of the
subjective truth of the one into the common truth of the Word. Heraclitos (1999)
Therefore, our aim is not to make everybody a passive consumer of the word which will
underscore the process of interaction for the purpose of maximizing the profit, or
economic progress as such but the stimulation and encouragement of the citizen to

become an active and socialized member of society.

The term “fele-citizen” is an attempt to depict our era and to give a more specific
interpretation of the cultural and social evolution through this new electronic field. This
is necessary, if not indispensable; television education being the supreme priority, so
that we may be able to comprehend this new media and also to put it in the service of
the public at large.

Human civilization has been marked since the Athenian Republic by a series of
spectacular changes and incisions. The blossoming of the Hellenic Civilization, the
civilization of cultivation of the soul and the human Being, in our era converges
dramatically and is interwoven with its counterpoint: the western civilization, the
materialistic and utilitarian civilization. The challenges of the times are great and

complicated and the equilibriums are fragile.

In this there lie evident dangers of assimilation and cultural alienation. Thus what we
are seeking is a quite clear proposition which will consolidate an inter-cultural
awareness and will help us deal firmly and constructively with the new challenges in the
multi- cultural society of the European Union. Because every true culture has a global
basis and radiates beyond narrow boundaries all over the world, thus signifying also the
importance of its diversity.

16




The urge for action, as Bourtier (1998) conceives it, does not constitute an autonomous
slogan but a manner of unveiling the hidden truth and liberating the citizen through the
awareness of the decisive influence of the media as tool of the Tele-State. In fact,
Popper and Gondry (1995), expressing their great concern about the risks television
involves for the functioning of democracy itself and at the same time their cautious
optimism, tell us that under certain prerequisites of television control by its producers
themselves, but also by its enlightened public, it could play a positive role in the

socialization of the members of society.

In the area of television culture and communication, the “global culture”, the “universal
culture”, “the world culture” and the planetary messages, communication technologies
downgrade human soul and its grace. Quite often in fact they downgrade citizens to
infants. Ramonet (1999) in this cosmogony; man is “liberated” and at the same time
pinned down or numbed. Everything is dictated by the omnipotence of the “world
culture”, the now Americanized way of life, with all the lousy cultural sub products, but
without us being able to react and to present our own cultural face and goods with which

we live and harmonize our soul.

It is in this that educational policy and philosophical education are needed. The young
are called upon to transcend the historical time of their existence and to place
themselves in a new time framework, the television time framework, which, however,
has no programmatic but educational character, seeking the lost time of human
presence. The education of the subject through an interminable educational process and
its cultivation in accordance with the basic principles of human civilization thus leads to
the manipulation of this electronic media-purpose, creating a new steady perspective

and at the same time prohibiting its adherence to permanency.

22 THE WIDER BROADCASTING FIELD IN CYPRUS: A BRIEF
HISTORICAL REVIEW

Since 1990, the State Channel, the so-called Private Broadcasting has been created,
Since Private Television begun its transmission as well. (Law 2 (I) 1992 on the

establishment and operation of television stations). (Appendix 9) This new reality in the

17




radio-television field of the country has generated a new impetus regarding the role of

radio and television.

Particularly regarding radio it has opened new prospects for the two-way
communication of the media with the listener. A new approach and a new style have
been adopted; new subjects of discussion have been introduced with the listener being

able to communicate with the station, to express his, her, their views on the air.

Moreover the area of information has been expanded with new topical programmes and
prospects opened up by Private Broadcasting had a direct influence on the policy and
planning of State Broadcasting, which lost no time in adopting new approaches and

practices regarding its role and the content of its broadcasts.

This was the positive aspect of the matter. On the other hand things were not at all easy
or pleasant since the bags of Aeolos opened for an uncontrolled and very harmful use of
these media with adverse effects on culture and social coherence in general. The
absence of a regulating framework allowed the uncontrolled operation of private
channels, which often behaved in an unethical manner, the commercialisation of
information, unrestrained populism, abundant sub-culture, and abuse of the language,
defamation and distortion of the reality, vulgarisation of public life. Neither society nor
the state realised at the time the consequences of this development and thus they

belatedly became conscious of both the positive and also the many negative results.

Operating in Cyprus today are, apart from the State Channel another five (6) private
television stations with all-island coverage and four (6) local, eight (9) radio stations
with all-island coverage and forty (29) local broadcasting stations.

In 1998 the House of Representatives enacted a Law which consolidated and revised the
laws governing the establishment, installation and operation of radio and television
stations: Law 7(1) entitled “The Broadcasting and Television Stations Law 1998 and
established the Radio and Television Authority with very broad powers in order to
examine applications, to grant licences, to suspend and withdraw licences and to

monitor, regulate and control the smooth, lawful operation of Cyprus channels.
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According to the ex. Director of Cyprus Radio-Television Authority Mr. Chr.
Christophorou, “The task of the Radio-Television Authority is difficult by its nature but
also because of the fact that its establishment was preceded by the operation, without
any control, of radio-television stations as stated earlier. It is natural to expect that

effective regulation will take a long and persistent effort”. Charalambides (2001)

The new director, Neophytos Epaminondas, agrees with what the ex. Director states,
however he goes one step further to say the following: “Still after six years from the
establishment of the Radio-Television Authority of Cyprus there are certain reactions
against its operation coming especially from the private Radio-Television owners. Their
point of view is that as the rest of the Media i.e. the press, radio and television should
not be under any authority’s control, the electronic media should rather be left to
operate under a self regulation process. As an answer to the above argument (to have or
not to have an authority to regulate and control the electronic media) I have always
supported that all civilised countries including the EU member countries, and Cyprus is
one of them, have introduced legislations and regulations for the radio and television
field and have established the appropriate authorities. Furthermore both the European
directive “Television without frontiers” and various declarations on the media field by
the Council of Europe underline the need and the importance of the member countries
establishing and supporting independent regularity authorities to control radio and

television stations”.

Recently and specifically at the end of April 2004, there was an amendment to the
Radio-Television Authority of Cyprus legislation under which the control of certain
aspects of the Public Radio and Television network were included in it. The amendment
was based on certain principles of the European directive “Television without
frontiers”. The directive recalls that the Public Radio and Television network should be
regulated by an independent authority. Before the amendment, the authority fully
responsible for the Public Radio and Television network in Cyprus was the Ministry of

the Interior.

This new democratic institutional framework which is created for public radio television

in Cyprus will contribute to objective information, education, and recreation in our
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country. It will help strengthen democratic participation in the programme production

mechanisms.

The European Union underlines that efforts must be made “fo maintain and develop a
strong public service broadcasting system in an environment characterized by an
increasingly competitive offer of programme services and a rapid technological
change”. (Council of Europe 1994)

The present state of the public broadcasting media in Eastern and Central Europe is
characterized by three main factors: increased competition, limited financial resources
and a struggle for survival. In these conditions, cultural and educational programmes
with a relatively low rating fall victim first. Khiltchevski (1996) calls for a serious
revision of the policy of financing of public television and radio broadcasting and an
elaboration of the strategy of state companies as an institution maintaining the unity of
the nation, its culture and spirit.

As Chomsky (1997) argues, more freedom should be given for real disagreements and
criticism, for better entertainment programmes, in a clear and understandable form, with
a different picture of the world, a picture that reflects the concerns and the interests of
the simple people, and one which relates to the views of a democracy and the

participation of the people.

23  THE NECESSITY FOR QUALITATIVE RESEARCH ON AUDIENCE
REACTIONS TO TELEVISION PROGRAMMERS

In the present situation those taking the decisions and preparing the programmes in the
broadcasting field must show greater responsiveness to what the audiences want to hear

and see.

If broadcasting institutions are to function democratically the audience’s needs and
communication rights must strongly be taken into account. In particular, programmes
aiming to promote cultural development, should operate at a time which is more
convenient for the majority of people to watch, and not to enter into the

commercialization game with private channels.
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As Levendakos (1986) argue the viewing ratings constitute a very precarious index of
the real value of a broadcast because, as it is measured, it is nothing but application to a
cultural product of criteria which apply to material goods. The ratings index shows us
perhaps how many people watched the broadcast but does not tell us anything about
what they really derived from that broadcast. On the basis of statistics we know what
viewers watch but we know nothing about what they would prefer to watch if they were
given the possibility to choose. The current researches do not provide any indication

about alternative types of programmes.

“In order to fulfill democratic ideas, media institutions need to engage audiences. Thus,
Journalism and media production have to mobilize feelings, to create identification, and
to make the material comprehensible. This requires that one has an adequate image of

the audiences, in all their nuances”. Alasuutari (1999)

Broadcasting legislation in the UK, which now emphasizes quality and choice for
viewers, has underlined the need for broadcasters to pay heed to what their consumers
want and to how they react to the programme services provided. This growing area of
research into audience perception of quality broadcasting has been encouraged by the
need to develop a public calculus so as to demonstrate success at meeting the new
legislative mandate. Instead of a previous elitist strategy of giving audiences what

producers thought was good for them; producers’ opinions are not the guiding force.

Various private research firms and public broadcasters have, over the years (it is good to
know that such research started in the 1960s), produced their own appreciation
measures, in an attempt to supplement audience-size measures, by measuring viewer
attitudes to, preferences for, and involvement levels with programmes. Barwise et al
(1988) Meneer (1992) Kent (1994) Windle et al (1996).
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24  REINFORCING MEASURES THAT PUBLIC BROADCASTING COULD
TAKE IN ORDER TO FULFIL THEIR PUBLIC SERVICE MANDATE

The Declaration of Sofia -UNESCO (1997) with special focus on Central and Eastern
Europe, notes the need for state-owned broadcasters to be transformed into proper
public service broadcasting organisations, with guaranteed editorial, independence and

independent supervisory bodies, including financial independence.

To encourage the cultural and educational functions of public service broadcasting in
Eastern and Central Europe, he suggests the creation or strengthening of independent
non-profit, non commercial bodies which would produce and disseminate cultural and
educational programmes; a demand on commercial companies to allocate part of their
time to cultural and educational programmes as a condition of licensing;, the
introduction of tax relief for programme producers who specialize in creating and
transmitting scientific, cultural and educational programmes; and the adoption of a

professional ethical code for editors and producers in the broadcasting media.

These include special projects to encourage cultural and educational programmes, and
attracting groups of professionals, especially non-government organizations, for this
work; the formulation of an agreed code of ethics — a minimum set of guidelines — to
which all purveyors of satellite broadcasting must adhere; and the institutionalizing of
some formal ways of recognizing cultural and educational contributions of satellite
broadcasting such as an international award for excellence in educational broadcasting

programmes.

Juneau observes that countries have not always pursued these objectives with
consistency, commitment or ability and that the will to make the proper use of these
technologies has weakened. Present technological and industrial developments also pose
tremendous challenges as to how those original purposes should be achieved. He
examines the potential and challenges offered by satellite broadcasting for promoting
cultural and educational services (both formal instructions and non-formal education)

and propose several approaches to encouraging such services.
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3 METHODOLOGY

This section describes in a more analytical way the methodology employed, as well as

the various stages, carried out in order to materialize the aim and objectives of the study.

In every research the description of methodological issues forms an integral part of the
overall research project.The detailed, as far as possible, description of the stages
followed by the researcher in the carrying out of his research strengthens the credibility
of the research and gives the opportunity to other researchers to repeat exactly the same

procedure.

As Robson (1993) argues it is a crucial part of the research design upon which the
validity of the research project depends.

3.l RESEARCH APPROACH

For this research a “mixed method” approach was followed collecting data using

quantitative and qualitative techniques. According to Punch (1998) “a mixed method
approach is used to describe different types of combinations of the quantitative and the
qualitative approaches.” The main goal was to improve the program LINE 1088 so I
collected data following a variety of research techniques including survey, literature

review transcripts and review of existing viewing polls.

A combination of quantitative and qualitative research techniques, can give us the
opportunity to study the problem on a large scale and then study it in depth. With this
combination the validity of the finding will enhance and will produce a general picture

of the problem under study in a more comprehensive manner.

Methodological justification for bringing quantitative and qualitative methods together
is provided by Bryman (1988) who argues that “at a general level, the reasons for
combining are to capitalize on the strengths of the two approaches, and to compensate
Jor the weakness of each approach. At the same time, the specific reasons for combining
the approaches should be considered in particular situations in the light of the practical

circumstances and context of the research.”

23




Qualitative and quantitative research represents two distinctly different approaches to
understanding the world. Qualitative research has its origins in descriptive analysis, and
is essentially an inductive process, reasoning from the specific situation to a general
conclusion. Quantitative research is more closely associated with deduction, reasoning
from general principles to specific situations .Wiersma (2000). According to Worthen
et al. (1997), qualitative inquiry is generally conducted in natural settings, and utilises
the researcher as the chief “interment” in both data gathering and analysis. The
objective of qualitative research is to go into depth analysis in an effort to generate
theories Babbie (1997). In the qualitative approach, data collection and analysis are not
rigidly separated as in the quantitative approach. The quantitative approach, on the other
hand, is looking to find subjective and generalise results in large populations using the
questionnaire as the main instrument for data collection.Cohen et al. (2000).
Quantitative research has the advantages that data selection can be achieved from a
large number of subjects simultaneously, is cheap, offers anonymity, and the subjects
have the same reference when they answer the questions. The fact that bigger samples
can be used with the questionnaire can increase the validity and reliability of the results.
Cohen et al Cited in Papanastasiou (1996).

However, Bryman (1988 ) concludes that, “the suggestion that quantitative research is
associated with the testing of theories, whilst qualitative research is associated with the
generation of theories, can be viewed as a convention that has little to do with the
reality”. There are situations and topics where a “scientific”-quantitative approach is
called for, and others where a qualitative study is appropriate. But there are ... still
others (which) will be even better served by a marriage of the two traditions Krathwohl
cited in Wiersma (2000), notes that qualitative research describes phenomena in words
instead of numbers or measures and quantitative research describes phenomena in

numbers and measures instead of words.

Several problems are associated with social research that make the extraction of
“secure” conclusions debatable, as human behaviour can alter Johnson (1994). Some of
these problems associated with social research are that the researcher him/herself can
influence the results with his/her presence Cohen et al. (2000). A major concern for
social inquiry, according to Keeves (1988), is, if life is normal, if human behaviour

really can be studied and if social research can help the researcher to draw conclusions
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that can apply to other group of people in similar settings: that is the generalisation of
the findings Johnson (1994). While the positivists are looking the best ways to
generalise the results the anti-positivist that work with qualitative approach are not
concerned with broad generalisation of results Wiersma (2000). The traditional concept
of reliability and validity of research cannot apply to the qualitative research. According
to Bogdan and Biklen (1998), qualitative researchers tend to view reliability as a fit
between what they record as data and what actually occurs in the setting under study,

rather that the literal consistency across different observations.

32  RESEARCH TECHNIQUES AND DATA COLLECTIONS
3.2.1 Surveys:
a) Justification:
Four different surveys were conducted: 7
» A representative sample of 600 viewers

» Structured interviews with call-in viewers, guests and opinion leaders.

The Survey is undoubtedly the most common form of research method in social science.
With this method of data collection a specific section of the population was asked to
answer a number of identical questions. It was chosen as part of my research approach

which was based on a combination of quantitative and qualitative research techniques.

As Baker (1988) argues, Survey is a suitable method for those who are interested in
looking at the broad patterns of social life or who want to describe widespread social

reactions.

A well-structured survey can be a relatively cheap and quick way of obtaining
information and is amenable to statistical analysis. It can provide information on beliefs,
attitudes and motives and can provide answers to questions such as what, why, where,
when and how. The result of the sample survey was used to generalize the opinion of

the public.
A representative sample of 600 people was chosen in order to have the opportunity to
see the widespread social reactions concerning the quality of service that my programme

offers to the viewers, as well as to find out the strength and the weakness of it.
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The structured interviews administered to the sample of the call-in viewers and guests
were used because they are directly involved with interaction in the programme. This
would help me reveal important information with regard to the citizens’ point of view
on changes and adjustments that need to be addressed during their ON AIR intervention
in the show, in order to allow them to better express their opinions and questions on the
subject at hand. Consequently, this enables us to identify what needs to be done to
improve the quality of the services to citizens and so in turn improve the overall service
of the programmes broadcasted by the CYBC Network.

The structured interviews that were administered to the opinion—leaders were conducted
to yield information as to what necessary changes were needed to the structure of the
programme so as to stimulate greater participation by citizens.

b) Intercollege Research Centre justification and level of involvement:

The Survey was conducted during the period of September — October 2003 with a
representative sample of 600 viewers. The interviews were conducted by the R&D
Center’s experienced researchers under my own guidance and Constance cooperation
throughout the conduct the research The main reason why I chose to distance myself
from the conduct of the Survey (telephone calls) was because the questions that would
be asked concerned me directly and as I am a well known and public figure and
television creates idols those questioned might not be objective and might be influenced
by their emotional feelings towards me instead of assessing my work. A second
important reason was that the Research Centre had the facilities and the capacity to

produce a more reliable result as the Survey would be conducted by professionals.

c) The Justification for choosing telephone surveys:

The reason I have chosen to conduct surveys by telephone was because the telephone
interview has the advantage of loss rates in responses being much fewer than those in

face to face or by mail.
The telephone survey has also the advantage of being more impersonal than face to face

interviews. With the telephone interview you avoid any misinterpretation and give

explanation were was necessary.
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Despite all these advantages telephone survey has some disadvantages also such as the
lack of motivation on the telephone, the fact that one has to select large number of
telephone numbers but only a small number of repeated efforts actually lead to
completed interviews. Weighing up the pros and cons of the telephone interview I have

decided that choosing telephone interview would be more appropriate for this research.

d) The questionnaires:

The questionnaire is the most common tool for the positivist researcher. In a
questionnaire the researcher is looking to find knowledge and information, attitudes and
beliefs, values and preferences. Gay and Airasian (2000) and Babbie (1997), advocate
that it is more preferable to use only closed questions in the questionnaire, while Robson
(1995), believes that open questions are more flexible and allow the respondents to
express themselves. For this research I decide to use both open- and closed-ended
questions. Wiersma (2000) suggests two item formats: the selected-response or forced-
choice items, for which the respondent selects from two or more options, and the open-

ended items for which the respondent constructs a response.

Closed questions are easy and fast to answer allow for, easy coding and analysis by the
researcher, and the subject is faced with choices that he might not have thought of
(Robson, 1995). The open ended questions were particularly significant and useful for
this research as they gave me a greater opportunity to elicit from responders valuable
comments. Open ended questions are useful to determine the salience or importance of
the opinions of people, since people tend to mention first those matters that are most
important to them.Kahneman et al (1982).

e) The process of structuring and pre-testing the questionnaires:

The process of structuring the questionnaire was also a critical phase of the survey and
was done in cooperation with the Intercollege. The gathering and the analysis of the data
was done by the Intercollege Research Department .but the interpretation of the data
was conducted by me. The final form of the questionnaires which concern the four
different surveys consisted of 32 questions: 11 for the 600 viewers, 14 for the guests
who took part in the programme, 9 for call-in viewers and 9 for opinion leaders. For
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methodological purposes these questions were grouped and categorized in five broader
categories:

a) Frequency of television viewing

b) Interest in the programme

¢) Regarding the structure, duration and time of broadcasting of the programme.

d) The quality of the programme and the presenter.

Each category was divided in two other sub-categories:

In this face there was a detailed processing and checking of the proper wording of the
objectives of the research in the questionnaire. After that I made sure that the
questionnaires were pre-tested with a small number of individuals in order to detect
possible difficulties in the comprehension of the statements of the questionnaires for the
purpose of improving them. I wanted to be sure that the questionnaires would give me
the information’s needed and that the design of the questionnaires would be clearly
understood by all responders. I did my best to keep them as short as possible and also to
avoid in any way influencing the reply of the responder by indirectly manipulating him.

I make sure that the necessary reference was made to the purpose of the research, and
the confidentiality of the replies that would be given.

Finally, attention was paid to ensure that all the questions were relevant to the objectives
of the study, as was suggested by Wiersma (2000). This is important in order to avoid

possible suspicion about the intentions of the research from the participants.

f) The procedure of sample choice of 600 televiewer:

The decision of the sample size was taken based on factors such as time available,
budget and necessary degree of precision. The sample was chosen on the basis of a 95%
confidence interval and a sampling error of + 4, 0%. The general population was divided
into subsets, or strata according to gender age and place of residence. After stratifying
the population, the sample was randomly selected within the strata. The characteristics
which define these strata usually relate to the characteristics under study such as social

class, sex, level of education etc.
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“Stratified sampling adds an extra ingredient to random sampling by ensuring that

groups or strata within the population are each sampled randomly it offers increased
possibility of accuracy by ensuring all groups are represented in the sample in the same

proposition as they are in population.” Burns (2000)

More particular people from the free areas of the Republic of Cyprus were chosen in the
districts of Nicosia, Limassold, Larnaca, non occupied Famagusta and Paphos, both in
urban and rural areas. The sample included people aged 18 to 75, both male and female
with education ranging from primary to higher.

In order to achieve an objective, as far as possible, sample we conducted the research
during late afternoon hours when most of the family members were at home. Checking
and verifying that the interviews were in fact conducted by the researchers covered 6-
8% of the sample. Phone calls were made to randomly selected recipients of

questionnaires for confirmation.

3.2.2 Structured interviews with Guests Call-in viewers:

The structured interviews contacted during the period 30" of May 2002 till the 30" May
2003. Was conducted on a random sample of 40 guests (15% of the total target
population, that being a decent representative sample of the total target population),
during the period 30™ of May 2002 till the 30" May 2003. (The number of shows that
were broadcasted over this period was 180 and the total number of guests that were

invited on the show was 250).

The structured interviews with call- in viewers were conducted by telephone On a
random sample of 80 call-in viewers (15% of the total target population the total number

of call-in viewers was 500 over the same period.

3.2.3 Structured interviews with Opinion leaders:

The interviews were conducted on 35 key-figures (decision-makers/opinion leaders of
the Cypriot society). Decision-makers included people such as the Director General of
the CYBC, the President and Members of the Board, the Director and technicians of the
TV programmes, and other state officials. Opinion-leaders included figures such as the

President and the Director-General of the Radio-Television Authority of Cyprus, the
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President of the Journalist Union of Cyprus and the Cultural Services of the Ministry of
Education and Culture... (For the full name list see Appendix 8)

In order to achieve an objective sample concerning the survey with 600 persons, as well
as with structured interviews with guests, call in viewers and opinion —leaders we
conducted the research during hours when all the members of the family are at home

and that time is usually late in afternoons.

Analysis of all the quantitative data:

After the collection of data a detailed analysis of responses to the questionnaires was
carried out in order to draw basic conclusions and tendencies. This stage includes: The
organization and recording of the data, study of the rationality of the results and the

proper use of statistical criteria.

The data codification form was completed. By the term coding we mean the conversion
of the replies into numbers or symbols for the purpose of facilitating and analysing the
data from the computer.In order to facilitate comparative analysis we have put together
frequency tables, two-dimensional tables with cross tabulations and graphs tha'; served
as a data base in order to make the comparisons of the findings. For the data analysis the
statistical package of the social science'SPSS was used. We then proceeded with the
presentation of results in graphs.

! The statistical package for the social science (SPSS) is one of the most popular
statistical packages, and can perform highly complex data manipulation and analysis
with simple instructions. SPSS has a vast number of statistical and mathematical
functions, scores of statistical procedures, and a very flexible data handling capability. It
can read data in almost any format (e.g. numeric, alphanumeric, binary, dollar, date,
time formats) and version 6 onwards can read flies created using spread sheet or data
base software. (Punch, 1998)
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3.2.4 Viewing polls:

This was one in order to find out what thematic or issues were most popular with the
public and how they corresponded with their socio-economic status, which would aid in

the process of achieving a greater cultural and political socialization.

Viewing polls have been collected regarding “LINE 1088 (1999-2003) which were
conducted by the professional market research company called AGB to see what the
viewers prefer from the shows of the “LINE 1088 in terms of topics and their choices

of other networks’ programmes at prime time.(Appendix 5)

The viewing polls show the percentage of:

e The citizens that watch “LINE 1088 ” in comparison to other stations.

e The males, females, and youngsters (including their ages) that watch “LINE
1088 in comparison to other stations.

e The socio-economic and professional standards of the viewers watching
“LINE 1088 .

The share of the overall viewer market of “LINE 1088 "

e The thematic / issues that is most popular with the public over the years of

the “LINE 1088 ’s” existence

3.2.5 The Review of five transcripts:

a) Justification for review of transcripts:

Five transcripts out of 29 cultural and social ones were randomly selected, reviewed and
analysed (during the period January to December 2003), to help identify themes
regarding the structure and conversations that took place during the shows. This was not

the main data collection procedure, but just another technique to triangulate the findings.

The new perspective provided by the review of the transcripts allows me personal
growth and a high level of creative fulfillment. It helps me to examining and reflects on
my own practice and to look with a critical eye at my programme as a whole it is a
relatively inexpensive research in terms of financial cost, as the data is normally easily

accessible and I am insider researcher.
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This research was carried out after the completion, and interpretation of the data
obtained from the quantitative research, in an effort to compare and triangulate them
with results obtained from the review of transcripts. This could reinforce the validity
and the reliability of the findings.

The advantages of this research technique lie in its low cost and in the fact that the data
is free from the bias which usually characterises the answers or the behaviour of an
interviewee. Moreover the data from transcripts exist independently of the research and

for this reason this research technique is a complementary technique.

b) Research process:

The steps which I followed in order to review five transcripts was the following:
1. I selected a representative sample of 29 programmes out of 200 from the
beginning of the programme from September 1999 until June 2003. From those
29 programmmes I singled out 5 in order to do the analysis. Each one
represented a different thematic topic while I displayed as a critical commentary
the remaining 24 which are in appendix 7 .This was simply done to give a
representative picture of what was the nature of the programme and the style of

the programme in general.

2. From the videotapes of the 29 broadcasts I then transferred the text of the whole
programmes not leaving out a single word, in an effort to minimise bias, and to

reinforce reliability.

3. I compared the results from the 4 groupg of surveys and viewing polls with the
results from the 5 transcripts.

~ 4. Finally I preceded with the study results. After gathering all the data, I put
together the information obtained from various sources into a coherent
description of what has been observed or otherwise discovered. In comparing
various points, as to where they differ, agree, or disagree I had the opportunity to
triangulate evidence and thus to produce a reliable and valid study.
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3.2.6 Literature review:

What is of great importance in a well presented report is that the researcher should not
only locate other relevant work dealing with the same problems, but should also be able
to evaluate this work in terms of its relevance to the research questions and interests. In
order to establish an overall view of the project, I first obtained a permit and access to

institutes, libraries government departments and organizations

I examined for example the overall policy concerning the Broadcasting Authority of
Cyprus and the overall policy of CYBC. Such data was particularly useful in cross
checking information and establishing a broader view of the problem under study by
comparing the current practice in Cyprus with practices in other countries of the
European Union. Another important source of information I had to study in depth was
the EU policy on public television in Europe. I examined the word bibliography of the
most important theories and aspects about mass communication and that helped me to

think critically about my topic.

33  TRIANGULATION

In order to investigate my research objective I chose to use four methods of data

collection and that helped me to increase the reliability of the findings since in this way
the errors that may be contained in the scores produced by each method separately could

be eliminated:

L. Survey

2 Review of viewing pools
3, Review of five transcripts
4 Literature review.

The research has been carried out in two stages. What I did first was to carry out the
quantitative study which included in the first stage the conduct of the quantitative
research which 1s a questionnaire —based survey. The second stage was included in the
review and analysis of the five transcripts. I then compared the same questions I used in
the quantitative research to those of the five transcripts. This helped me to present and
reveal through my project a more complete picture of the problem under study. This was

a very complex task to achieve.
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The use of multiple approaches in investigating a topic is called triangulation. Beyond
multiple methods, triangulation can be defined as the obtaining of information relevant
to a topic or issue from several informants (Wiersma, 2000). According to (Punch
1998), the logic of triangulation is to check the findings from one type of study against
the findings derived from other types. For example, the results of qualitative
investigation might be checked against a quantitative study. The overall aim of
triangulation is to enhance the validity of the findings. If the findings yielded by the
different data collection methods are consistent, the validity of those findings is
increased Frankfort &Nachwks (1996), Worthen et al. (1997) support that triangulation
and the use of corroboration of data through cross-checking are two methods used by
the naturalistic investigator to establish credibility.

The main problem with triangulation, according to McComick and James, cited in
Cohen et al. (2000), is that there is no absolute guarantee that a number of data sources
that purport to provide evidence concerning the same construct, in fact do so.
According to Wiersma (2000), the use of multiple data-collection procedures, along
with triangulation tends to enhance internal reliability. Wiersma supports that
triangulation is qualitative cross-validation. Therefore, for the present research the
Survey the existing pools and the review of transcripts is used as a cross-validation
method to check the results from another angle.
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Table 1

Details of research techniques and data collection

Approach and data collection

Analysis

Objectives
To examine the appeal of the
programme ‘‘LINE 1088’ to

the Cypriot audience.

1. Survey:
> A representative
sample of 600 viewers
» Structured interviews
with Guests
» Call-in Viewers
» Opinion Leaders
2. Viewing polls

3. Literature review

The answers which were received
from the survey of 600 viewers were
triangulated with those received from
the 3 agents and polls.

To  identify this

programme can be structured

how

and delivered so that it provide
an improved service to the

public.

To examine and reflect on my
practice with the main goal to
“LINE 1088’

improve and

myself as a practitioner.

1. Survey
> A representative
sample of 600 viewers

> Structured
with Guests

» Call-in Viewers

» Opinion Leaders

interviews

2. Viewing polls.

3. Review of five transcripts.

4 Literature review

The answers which were received
from the survey of 600 viewers were
triangulated with those received from
the 3 agent’s polls as well as with the

five transcripts.

All these informations were used to
produce a comprehensive picture of
contextual information and form the
and

basic conclusions

recommendations.

3.4

VALIDITY, RELIABILITY AND ISSUES OF BIAS

In order to achieve validity I used multiple data collection procedures and a range of

sources of information. I retested the various data collections such as the telephone

interviews and survey, ensuring that the questions were carefully worded, covering the

topic as holistically as possible. The fact that the samples of the key figures are a well

educated group of the population increased the possibility of reliability of the results.
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In order to be as far as possible objective, to avoid personal bias and also to distance
myself from the problem under study I assigned the task of conducting the survey to the
Intercollege Research Centre as I have already mentioned. That was because the
questions that would be asked concerned me directly and as I am a well known and
public figure and television creates idols those questioned might not be objective and
might be influenced by their emotional feelings towards me instead of assessing my
work. In this way I had more than one person to make observations and this reinforced
the reliability and validity of the findings.

Researchers may sometimes present their data selectively, inequitably or dishonesty. In
order to avoid the risk of bias and to ensure that the procedure of text analysis in the
review of five transcripts is indeed based on objective criteria and in an effort to check
the reliability of the specific coding method I used, I asked a researcher from the

Intercollege Research Centre to use the same procedure and the same research steps.

According to Kyriazis (2002), if the coding procedure is indeed based on objective
criteria the contents of the text should be codified in the same manner by different
persons. The degree of agreement is used as indication of the reliability of the specific

categorisation system.

3.5 ETHICS

As a presenter of the programme, I have the ethical obligation towards the show’s
guests, viewers and my employees, to be well informed on ethical issues that may arise
during the show; therefore due to the nature of my work as a presenter I am sensitive

about ethical issues.

Whilst doing research in your own organisation can potentially deliver enormous
benefits in terms of learning and improvement of organisational and researchers
practices, there are also some real risks to the researcher and the research. Many times,
during the period of conducting this research, I felt that I was treading a fine line
between remaining true to my own believes, and protecting the current interest of the
CYBC. In the one hand it was important for me to maintain the trust of the CYBC, and
on the other hand to reconcile with my desire to see my programme and the CYBC to

develop. Managing this dynamic was a challenge for me, and for any other insider
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researcher. In order to overcome as better as possible this situation I tried to keep a
balance approach between my values and the CYBC trying not to pass the boundaries
and losing the trust of the company.

Extreme care was taken through all the stages of the research, especially during the
process of collecting and analysing data to maintain a high level of confidentiality in the
reporting of the findings.

I made sure that the researchers who carried out the research made clear to the
interviewees the nature and purpose of the research and why it was necessary and that
their participation would be voluntary. I also saw to it that all those who in any way
participated in the research understood that the data provided would be treated as
confidential.

3.6 INSIDER RESEARCHER

A positive influence is that I possess insider knowledge on the subject and extensive
professional experience in the field, thus it was relatively easy to access any source of

information and gain the support of the business.

It having the opportunity for many years to follow systematically the reports of the
market research concerning my programme helped me to shape an idea about the
thematic issues most popular with the public and how they corresponded with their
socio-economic status. This statistical evidence led me to choose the most appropriate
questions and the appropriate research tools by combining a qualitative and quantitative
research approach and triangulate findings to come up with valid answers and support

my knowledge claims.

Being an insider researcher has also another significant advantage in that I am aware of
the current policy that exists in the CYBC, and the balances that hold the institution
together in the daily political arena, the way it works both at the strategic and
operational level. That places me in a position to carefully construct an appropriate form
of evaluation in terms of the research and research outcome.

I am also acutely aware that being an insider researcher has significant disadvantages as

one of the primary stakeholders in this show it will be difficult for me to be objective in
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judging the quality of the show and my own performance as a presenter. The meaning of
reflexivity” is particularly important for any working researcher. A reflexive approach
attempts to take subjectivity into account. Constant self-awareness and self-criticism is

important since it warns that knowledge is relative to its own perspective.

However whilst carrying out research in one’s own organisation can potentially
provides enormous benefits in terms of learning and improvement to organisational and
researchers practices, there are also some inevitable difficulties to the researcher and to
the research itself. The possible conflicting roles involved when undertaking such a task
require a conscious balanced approach between preserving the interest of the CYBC,
and the trust bestowed upon me and the same time fulfilling my earnest desire to further
enhance the effectiveness and structure of my programme without compromising my
beliefs.

Extreme care was taken through all the stages of the research, especially during the
process of collecting and analysing data to maintain a high level of confidentiality in the
reporting of the findings. All the interviewees had the opportunity to verify statements
when the research was in draft form in order for them to ensure that what they had said

was accurate.

Collaboration with different stake holders helped me enormously to ensure the degree of
my objectivity from the beginning of the study as it helped me to test my subjectivity
during the various steps throughout this research. It also assisted me in difficult
decisions and offered me suggestions and advice. Deep learning actually requires

conditions that enable the learners to reflect upon their own learning.

? Reflexivity: Term used by social constructionists to refer to the application of the theory
back onto itself and its practices Burr (1995).
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|

PARTICIPATION OF RESEARCH STAKEHOLDERS

A large number of stakeholders were involved and collaborated at different levels

throughout the project. Table 2 describes the level of collaboration of different

stakeholders in this research.

Collaborative Activity

Table 2

Levels of engagements of the different research stakeholders

Category of | Name Level of | Role in research Method of input and
collaboration participation feedback
Immediate Dr.Carol Costley | Fully Major role in design, | Face to face, email
collaborator participative review and | input mail.
implementation of the
research.
Major Dr.Charalambos | Major Helped me to set the | Face to face discussion,
participator Vrasidas participator foundations of the | Email conversation and
project but also the | feedback.
transition period from
proposal to thesis.
External advisor | Dr.Costas Major Expertise in  the | Face to face discussion.
Guliamos participator subject. Helped me in
defining the role of
research and
methodology to be
used in the research.
Participated Demis Module assistant | Informant and | Face to face discussion.
Kyprianou external assistant for
the entire duration of
the project.
Intercollege Christophoros Researchers Conducted the Survey | Face to face
Research Centre | Christophorou, and the | discussions.
Nicosia Lyssandros Questionnaires.
Avraamides and
Anthi Violari.
Glossary Alexios Petrou Professor
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3.8  RESEARCH PROCESS

The idea was to examine ways and forms of improving the programme ‘‘LINE /088"’ in

order to maximise audiences as well as the viewers’ participation in the programme. The
first step was the identification, evaluation and formulation of the problem under study.
Extensive discussions were conducted during that period of time until the research
proposal took its final form. I proceeded to refine it into specific research statement. The
research proposal was presented to the university, via an oral presentation and was sent

to the University for approval.

The second step involved the critical review of the problem under study. A thorough
study was conducted researching the Internet and libraries in Cyprus in order to find out
what was written about the subject, and if there was any similar research that had been
conducted in Cyprus or internationally. After reviewing relevant published data it
appears that this was a new topic and no empirical investigation has been carried out to
date in Cyprus. It is also a fact that very little attention has been given worldwide to

such category of programmes.

During this stage I realised that my proposal was too broad and so it needed to be
revised. I decided to limit and redefine my area of research. After much consulting with
advisors both here in Cyprus and within the university we decided that some of the
initial objectives of the research were indeed too broad and theoretical and against the
philosophy of work based research projects and so I decided to keep only the objectives

which focused more precisely on improving the practice.

For example the initial idea was to show that through the continuous broadcasting of the
programme since 1999 until now, high degrees of cultural *socialization have been
achieved. In addition the impact of our awareness and consciousness of the audience
related to the socio-cultural issues will be investigated. The concept of cultural

socialization proved that it was complex and hard to demonstrate with evidence.

I then proceeded by choosing the appropriate research methodology I then formed a

general plan as to what was needed to be done in order to move forward towards

* Socialisation as used in this project is to be conceived in its broadest sense as the way individuals become
members of a society, embodying in their own experience, and acting out in their learned behaviour, as a part of
the culture of that society.
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achieving the aim and objectives of the research project. At this point, we decided upon
the choice of materials, and the resources that were to be used in the research project,
for example which group of people to study, what research techniques should be
applied and define what the sample should be?

Another major change to this project during this phase of the research process was done
in the research approach. While at the beginning of the research it was decided to use
the action research approach, I then decided to change focus to a mixed methods
approach. This decision was taken with the notion that I was not in a position to fully
implement and then assess change to all aspects of the recommendations proposed to the
CYBC. This is due to the fact that my position at work is a co-operative one and is not
tied to the management itself and so as a result, I do not play a major role in decisions or

applications of decisions. My role is strictly a consulting one.

After I gathered all the data from the various research techniques the responders scores

were transferred on to the computer and analyses using the software SPSS.
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4 PROJECT FINDINGS

41  FINDINGS FROM SURVEYS
This chapter presents the analysis of the project findings obtained from 5 different

sources. First I contextualize the findings obtain from the sample of 600 viewers,
structured interviews with call-in viewers, guests opinion leaders as well as the existing
viewing pools .The findings fall under 4 major categories subdivided into smaller
subcategories namely the frequency in which the people watch the programme, the
structure of the programme the quality of the programme as well as the quality of
interaction among the quests, calling viewers and the hosts. After analysing the findings

obtained from the review of five transcripts I preceded with the study results.

Please note that the results of all the open-ended questions are merely the number of
suggestions that had been received when the interviews were conducted from all the
participants. Percentages cannot be drawn from these numbers because some made 2 or

more suggestions each.
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4.1.1 How frequently people watch the TV programme “LINE 1088
Concerning the telephone Survey (Appendix 1) the sample of 600 people that was used
with a confidence interval of 95% gave a statistical error of 4% +/-, which is considered

an acceptable error for a Survey.

How cften do you watchthe TV progam “TPAMMH 1088";

Percertage (%)

Eweryday 2-3times a week Less often

Bhale O Femak

A random sample of 600 people was taken, regardless of their viewing habits. On a daily
basis, about 27% watch the programme. Of these 17% watch it about 2-3 times a week
(19.4% -men, 15.6% -women) This is considered to be satisfactory for a programme of
such a nature which is not an entertainment programme given also the fact that the

population sample was taken regardless of who watch the programme or not (Survey
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Concerning the structured interviews with Guests: (Appendix 2) the sample size was 41
persons. Of those 41 about 71% said that they watch the programme on a regular basis
(34.1%), and often (36.6%). Only 5% said that they rarely watch it and nobody said that
they never watch it. To summarize a large percent of the guests watch the programme.
54.4% of the call-in viewers stated that they watch the programme systematically and
34.6% said they watch it often. The rest of them (10.1%) said that they watch it rarely.

54.4% of the call-in viewers stated that they watch the programme systematically and
34.6% said they watch it often. The rest of them (10.1%) said that they watch it rarely.

The programme seems to be popular to the majority of call-in viewers. (Call-in viewers

Q1)

One should take into account that the persons who were questioned in the survey knew

the programme as they had been invited to, or had participated in, it as guests or calling
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viewers so that in some way they developed a kind of personal relationship with the host.

This inevitably had a positive impact on televiewing,

Do you wateh the TV progam "I PAM M H1088";

’ Vayoren & Okan
Rarety 61.4%
5%

Nery rarchs
%

Here one could notice that about six out of ten opinion leaders watch the programme on
a regular basis (every day) or very often (2-3 times a week). Only 5.6% watch it rarely,
why 33.3 % watch it very rarely. Most of them tend to watch the programme quite often.
This shows the popularity of the programme to opinion-leaders. The high percentage of
the opinion —leaders who watch the programme is evidence of its high quality. Another
reason for the popularity of the programme is that people need to be well informed about

social issues. (Opinion leaders Q1)
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The findings of these viewing polls regarding the programme which were conducted by
the professional market research company AGB and cover the period from the 1% day the
programme was launched till the summer of 2003 have been examined and analysed by
us. These viewing polls show the general ratings, the ratings by age and the ratings by

social class.

As there has never been a programme of this kind here in Cyprus, the viewing polls

cannot be assessed in relation to any other programme.

The average percentage of viewers for 1999 was about 7.63%. The following 2 years that
number dropped (2000-6.45%, 2001-6.47%). (Graph 1)

From October 1999 to July 2002, the percentage of people that watched the programme

fluctuated between 6% and 8%. After a sharp drop, August 2002 (4.25%), that percentage

began to increase (8% to 10%).The reason for this increase may be the fact that:
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The programme has become established and well known in the Cypriot

community.
The number of cultural and educational programmes have considerably increased

from 30 to 75 out of a total of 180 programmes per year. This is because of the

significant increase in the number of socio-economic matters that were being

discussed due to Cyprus’ entry into the E.U. It was a ‘hot’ topic.
It had also addressed the issues connected with the discussions between the two

Cypriot communities which were expected to lead to the re-unification of the

island.

People in the middle social class (C2) do not watch the programme as much as those

from the other two social classes (Table 1 and Graph 3).

Men watch the programme more than the women and in some cases (September 2002)

the difference was higher than 6 percent. (Viewing polls: Graph 1 (Appendix 5)
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As far as the age groups are concerned it is clear that people over 45 years watch the
programme. In the 18-24 age group do not watch the programme so often. In the 25-44
age groups ars somewhere in-between. In other words, as the age of people goes up they

tend to watch the programme more often.

A general comment is that the programme gets lower ratings during the summer months

and picks up again during the winter. (Viewing polls: Graph 2)

How afian do you watch tha TV pragsm " FPAMMH 1038, by Scx and Age

m
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In the male population, the best viewers are at least 65 years old and account for 46.7%
of the total.
It seems that there is an upward trend in televiewing rates among the male population and

this trend appears to be increasing with age.
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It is obvious that the programme is watched by a higher percentage of mature
televiewers. This is normal given that the nature of the programme is such as to appeal to

a section of the population particularly sensitive to key issues of the Cyprus society.

Concerning the female viewers we see that the picture regarding televiewing is not so
balanced compared to that of male viewers .For example a rather interesting observation
is the relatively high percentage of women aged 18-24 that watch the programme 2-3
times a week (75%). This is the only exception among viewers in the same group of age.
It emerges from the survey that the female population of that age group is much more
sensitive to the topics of the programme than the corresponding age group of the male
population. This may be due to the fact that the women of this particular age group are
more mature than men of the same age group, and also those young men aged 20-22 are
doing their service in the army while most of those aged 22 and over are university

students, mainly abroad.

This table indicates that the programme cannot respond satisfactorily to the needs of the
younger female population. This means that it should revise and broaden its thematic
topics, giving greater emphasis to the section of the population who seem to be watching

the programme less frequently. (Survey 02)

In the questions on how often do you watch the programme by employment status Over
10% of retired people and housewives watch the programme on a daily basis and an
additional 31% watch it 2-3 times a week. In this graph, we observe an increased viewing

in pensioners and housewives.
We also notice that people working in the private sector predominate among those who

do not watch the programme as often as the rest. A possible reason is the working hours

of those that work in the private sector. (Survey 03)

49



Do you watch the TV program "' PAM i H1088"? By Place df residerce

Percertage (%)

| Bveryoflen mODfen CRarely|

Concerning the call in viewers it seems that people living in Nicosia (urban and rural
areas) tend to watch the programme on a regular basis (68.8%-urban, 87.5%-rural). It
seems that people living in the district of Nicosia show more interest in social and
cultural issues. According to this table there is a substance difference between
televieweing in towns and in villages The corresponding percentages for all other districts
are lower. However, regards “frequent” watching of the programmes urban Paphos stands
out (100%), followed by rural area of Limassol (80%) and rural area of Larnaca (60%).
(Survey Q2)

‘Rural 00 50 1 95.0
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With regards the programme’s ratings, it seems that most daily viewers of the programme
live in urban Larnaca (5%) and urban Nicosia (4%). More details are given in table 2.

It seems that people living in the urban areas of the island watch it more often than those
living in rural areas. 22.5% of those living in the cities either watch it daily or 2-3 times a

week. The corresponding percentage of those living in villages is 12.8%. (Survey 04)

Even though people living in rural areas watch the programme less frequently than
people living in urban areas, those that watch it, all say that they “emjoy” it. The
corresponding percentage for people living in urban areas is 92.9%. A possible
explanation for this is that those of the rural areas work more hours outside of the home
such as farming or such related jobs and so spend less hours at home. Nobody seems to
dislike the programme. As is known in the rural areas people do not have the advantages
of those living in towns regarding information and recreation, and thus television
‘becomes the most important source of information and entertainment and inexpensive at
that. (Survey 035)
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4.1.2 The structure of the programme:

Do you believe tha the program should have a longer duration? By Sex and Age

126 7

Number

Male Femake

[ DYes 5 No O Dapends on the subject ]

As far as the duration of the programme is concerned, the feeling among older people
(65+) is that the programme should be of a longer duration, 87% (80%-men, 91.9%-
women). On the other hand younger people believe that the programme should not have a
longer duration. Fifteen people had a very interesting approach; they expressed the view

that the duration of the programme should depend on the subject matter. (Survey Q11)

All 41 Guests said that they felt comfortable when they participated in the programme
and discussed relevant issues with the host. The impression is the same regarding the
questions made by callers. Only one person said that he felt uncomfortable with the fact
that a lot of people were watching him/her. So, one cém conclude that the host make the
guest(s) feel comfortable and the interaction among the 3 agents (host, guests and
viewers) fulfils the same function. (Guests 02)
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85.4% conveyed that the discussion they had with the Host, and the essence of the subject
was transmitted to the public in an “excellent” manner. The remaining 14.6% said that it

was transmitted in a “satisfactory” way. (Guests 02)

Only 32.5% said that the time available for the presentation and analysis of the subject
was enough. The majority (65%) claimed that it was not enough and the remaining 2.5%
said that the time was “very little”. So, it can be said from these results that the time

available is not enough for a full presentation of the subject. (Guests 05)

75.6% of the Guests felt that the programme they had participated feel that the program
succeeded to give out a complete view of the subject. Around 20% feel that it succeeded
“to some degree”. The majority of the guests expressed their satisfaction on the way their

subject was presented throughout the programme. (Guests 08)

When asked whether they had been offered the opportunity to present the same
discussion through other forms of media (e.g. newspaper, radio, and lectures), the
majority of the Guests (73.2%) said that they had had other opportunity to present their
subject through other means of mass communication. The remaining 26.8% claimed that

they had not had the opportunity to do so.

The majority of the guests who had had an opportunity to present their subject through
other media said that they believed that it was better presented on the programme “LINE
1088, and also that it had reached a wider audience. (Guests 09)

54.4% of callers said they had to wait long to be connected and get an answer. Much
lower is the percentage of those that hung-up because they did not get an answer (16.5%).

Suggestions to deal with such problems included:

» The call-in viewers could be called back if there are too many on the line e.g. if 4
or 5 are already waiting.
» More time should be added to the duration of the show.
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» More phone lines should be made available.

More time should be allocated to answering questions from the call-in viewers.
(Call in viewers Q7)
»
Table 4 shows the response to the question regarding the TV image of the programme in
respect of the set and the appearance of the host. It seems that the host has a better image

than the set. (Opinion leaders O4)

Opinion leaders had to answer to what degree the videos and the pictures shown during
the programme suited the subject. They all had a positive attitude. 27.8% said to an
“excellent degree”, 44.4% to a “very good degree” and 27.8% to a “satisfactory degree”.
(Opinion leaders 05)

44.4% claim that the time given is very little for the presentation and analysis of the

subject. The remaining 55.6% said that the time was “satisfactory”. (Opinion leaders 06)
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4.1.3 The quality of programme:

We consider quality in term of innovations and originality. In the questions whether
they find the programme interesting by sex and age about 86.7% find the subject matter
of the programme interesting. Among the elderly (65+), the percentage increases to 99%
(women and men). The corresponding percentage for people aged 18-24 (women and
men) is only 58.3% and for people aged 25-44 is 70.5%. 1t seems that older people find
the subject of the programme more interesting than younger people. This table agrees
with table one of the survey on how frequently people watch the programme. This can
be explained by the fact that the programme focuses more on subjects that have to do
with older people and issues  which affect their daily lives. This reveals a serious
shortcoming of the programme as I have already mentioned in previous tables which I

intend to taken into serious consideration. (Survey Q7)

The question of whether they find the subjects of the programme interesting by
employment status 98.5% of housewives answer positive, the corresponding percentage
for retired people reaches 93%. On the other hand the percentage of students that find
the subject matter interesting is only 12.5%. This table agrees with table one of the

survey on how frequently people watch the programme.

This table agrees with that of the survey on the question how often people watch the
programme by sex and age, which I have already commented on. Something that is

worth mentioning is the fact that nobody answered “no” to the relevant question.
(Survey 08)

‘ To a certain degree
: To a high degree

In the question whether call-in viewers’ questions created opportunities for scepticism
on the subject? About 39% said “to a certain degree”. Another 39% said “to a high
degree”, and only 12.2% said “to a very high degree”. Around 9.8% claimed that the
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questions did not raise any issues for serious speculation. Most guests believe that
questions posed by the call-in viewers do in fact create opportunities for speculation.
(Guests Q7)

When they asked why they watch the programme they answered in the following way:
91.5% “to learn new things”, 7.8% both “to learn new things”, and “to learn and
participate in social/cultural events that have to do with the people of Cyprus”. (Survey

Q6)

38.5% of those who called during the programme did so to learn something concerning
the subject and 34.6% to express a view. 15.4% called in order to clear some doubts and
11.5% to note something that the Guest did not mention. This shows the degree of
involvement of the call-in viewers that comes out from the programme. So, to some
extent it shows the success of the programme in stimulating people to participate in

social-cultural discussions. (Call-in viewers Q3)

The host of the programme gets very positive remarks. 599 out of the 600 that took part
in the survey selected the option “good” (the highest option in the structured interview.
(Survey Q9)

The question as to whether they believe that all aspects of the discussion were given in
an excellent, satisfactory or in a fair manner, the number of positive answers dropped,
compared to 85.4% from the previous question, as only 41.5% said that this was done in
an “excellent” way. 56.1% believe that it was done in a “satisfactory” way. Only 1
person said the presentation was “average” (this was the lowest rating on the scale).
(Guests Q4)

When they asked what they believe should be done in order to increase the number of
viewers of the programme they answered as follows:

» More time should be added to the duration of the programme.

» The programme’s slot should be before the news.

» More unusual subjects should be discussed.

» The programme should continue with the same integrity it has now.

» Advertising of the subject to be discussed. (Guests 010)
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Seven out of ten said that after they had been on the programme they had got the feeling
that people from their “close environment” showed more interest in the subject they had
presented during the programme (“very high degree”) 26.8% said to “some degree”.
(Guests Q10)

61.8% of those that took part in the survey stated that they have a number of suggestions
on how to improve the programme and or encourage participation of callers. Some of

those suggestions are listed below. (Survey 08)

More time should be added to the duration of the programme.
No advertisements should be shown during the programme.
More phone lines should be made available.

The programme’s slot should be much later.

A backup team should be assigned to the programme.

A website should be created so that people can send in ideas.

VvV V V V V V V

The call-in viewers can be called back when there are already too many on the
line waiting.

The name(s) of the guest(s) should be mentioned more often.

More time should be allocated to questions from call-in viewers.

The programme’s time slot should be just before the news.

The subjects that are discussed should be more topical.

YV V V V V

The programme should be given grater publicity. (Call-in viewers Q8)

83.3% considered the programme as a public forum for a dialogue regarding social and
cultural issues of concern to Cypriots, to be “excellent” and 16.7% to be “satisfactory”.
Opinion-leaders once more adopt a positive attitude stressing that the programme brings

out the cultural development amongst Cypriots. (Opinion leaders Q7)
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To what |evel does the program corespond to the basic principle f or public TV as they set ot bythe EU

Satisfactory
222%

T

o the question whether the programme corresponds to the basic guidelines given by the

E.U. for public TV, 61.1% said that the programme’s success in this respect was

“excellent”, 16.7% “average” and 22,2% that it was “satisfactory”. (Opinion leaders

Q7)

To the question posed what they believed should be done to increase participation of the

audience in the programme they answered as follows:

vV V V V V¥V

More time should be added to the duration of the show.

More time should be allocated for questions from call-in viewers.

Advertising of the subject to be discussed should be done in advance.
Adpvertising of the show should be conducted by the management.

A back up team should be set up. More technical support, i.e. cameras for
making reports etc.

The show should be more in conduct with the people, e.g. reports from the street
should be made on how the man in the street views the matter under discussion.
The possibility of members of the audience to be shown “live”.

More involvement of the call-in viewers in the discussion during the programme.
(Opinion leaders Q9)
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4.1.4 The quality of interaction:
85.4% conveyed that the manner in which the programme that presented to the public
through discussion with the interviewee transmitted to the public in an excellent

manner. The remaining 14.6% said that it was transmitted in a satisfactory way. (Guest

Q3)

It seems that the programme had an important effect on the Guests. 85.2% said that the
discussion they had with the host along with the telephone questions made by callers led
them to deeper thought about the subject, and 14.8% were prompted to some kind of
action. Despite the high level of guests answering that consequently led them to deeper
thought, only 14.8% managed to take some kind of action.

I believe that there is a necessity for more interactive programmes of this nature in
Cypriot society. The social interaction through programming is an essential element
towards democratic television This function justifies broadcasting as a crucial means
perhaps the only means at present whereby common knowledge and pleasure in a shared
public life are maintained as a social good for the whole population----From this
perspective, what the audience needs is any broadcast which creates a feeling of
togetherness and contributes to social cohesion. Shannell(1989), Alasuutari(1999)

The Radio-Television Authority of Cyprus has a responsibility in producing such
programmes and also responsibilities rest with the Government to solve the many
problems and address the many issues that arise from these programmes. Such
programmes are filters of democracy. They have the possibility to go to the ordinary

citizens, to hear their views and their requirements. (Guests Q12)

Concerning the quality of the interaction of the programme, 91% stated that it was either
“excellent” or “very good”. Once more the host got better comments than the set. The
ratings of “excellent” and “very good” regarding the image of the host reached 86%
compared to only 55.7% for the set. 10% said that the set was not satisfactory. (Call-in

viewers 09)

As regards the quality of the interaction of the programme, opinion leaders had very
positive opinions as well (64.7%-excellent, 35.3%- very well) (Opinion leaders Q3)
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Did the questi s made by callers during tha program halpad in the discussion of the subjeat?

Na

Samelimes

Yeas

A A

The guests who had participated in the programme had to answer whether the questions
made by callers during the programme helped in the discussion of the subject. 52.5%
said “in some way”, 45% said “yes” and the remaining 2.5% said “no”. The majority
agree that the questions made by the call-in viewers were helpful in the discussion of the
subject. Therefore it can be said that there was a high degree of cultural development
throughout this interactive procedure. (Guests Q6)
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In what degree the essenc e of the subject matter was transmitted to the audience given the
discussion hetween the host and the guests, and the questions made by the viewers?

Number

NS

Bringsout the essence ofthe subjet  Tadkles dlithe aspeas ofthe subjed  Fromdtes solutions to controversial and
critical issues

Excellertly B Satistactory O To a svall degree

People who took part in this section were asked to express their opinion on how well the
essence of the subject was transmitted to the audience through the discussion between
the host and the guests, and the questions asked by viewers. They all said that this was
done either in an “excellent” way (77.8%) or in a “satisfactory” way (22.2%). In relation
as to whether all aspects of the subject were transmitted to the public there is a shift of
views. The percentage of people that gave “excellent” as an answer goes down (38.9%)
and the percentage of those that gave “satisfactory” as an answer goes up (55.6%). Only

one person’s rating was below “satisfactory” (Opinion leaders Q2)

Q.7

RS p
- To a certain degree

: To a high degree
: To a very high degree

In the question whether call-in viewers’ questions created opportunities for scepticism
on the subject? About 39% said “to a certain degree”. Another 39% said “to a high
degree”, and only 12.2% said “to a very high degree”. Around 9.8% claimed that the
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questions did not raise any issues for serious speculation. Most guests believe that
questions posed by the call-in viewers do in fact create opportunities for speculation.
(Call in viewers Q7)

For 75.6% of the Guests, the quality of the interaction was “excellent” and for the rest

(24.4%) it was “very good”. This shows that most of the guests believe the programme’s
discussion to be of a high standard. (Guests Q13)

How was the TV image of the programin respect to: (a) the set and ) the host

Satistactory

\ery good

Satistact
Excellent "y

Number
o

. Excellent “ry good

Not stistactory p—

The Guests had to answer whether the TV image of the programme (as regards the set
and the host) corresponded to the nature and the context of the subject. It seems that the
set gets lower positive views in comparison with the host. 65.9% said that the
compatibility between the host and the subject matter was either “excellent” or “very
good”. The compatibility between the set and the subject matter was only 26.8%.

54.4% of the viewers that called during the programme stated that they watch the
programme “very often” and 34.6% “often”. The remaining 10.1% said that they rarely
watch it. This reveals the need for a better set. (Guests Q14)
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How was the answer you got back from the program Guest? by Sex and Age

120 =

Percertage (%)

| B Expe lent B \bry well O Satistactory 0 Not satistactory BNo answer I

Men seem to be more pleased with the answer / reply they received back from the
Guests (about six out of ten said “excellent”). The corresponding percentage for women
was 52.9%. Despite that, women’s percentage for “very good” was higher than that of
men. Only 1.3% stated that they did not get a satisfactory answer. (Call in viewers Q4)

How was the answer you got back from the programme guest by educational level? In
this answer it seems that the majority were pleased with the answer they got from the
programme. It is worth mentioning that the positive attitude of the viewers went down,
as their educational level got higher. That is, 66.7% with elementary education gave
“excellent” as an answer, for high-school graduates the rating went down to 65%, for
college/university graduates it went down to 55.6% and finally for people with
postgraduate degrees it dropped to 52.9%.

These findings were expected because it is natural for the demands of the viewers to
increase with the educational level. This means that there is room in the programme for
improvement and perhaps it could be enriched with subjects that satisfy people with

higher levels of education. (Call-in viewers Q5)
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How was the answer you got back from the program Guest? by Educational level

Collegerunbersiy |
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77.4% of men who made a call during the programme said that it prompted them to
deeper reflex ion on the specific issue. The corresponding percentage for women was
51.7%. (Call in viewers Q6)

2/3 of all males and % of all females believe that the questions or comments of those

who call during the programme are useful for the programme. (Survey Q10)



42  REVIEW OF FIVE TRANSCRIPTS (Appendix 6)

As 1 already mention in the methodology chapter a representative sample of five
transcripts out of 29 cultural and social ones (during the period January to December
2003), were selected, reviewed and analysed in order to help me identify themes
regarding the structure and conversations that took place during the shows. This was not
the main data collection procedure, but just another technique to triangulate the findings.
Qualitative research places stress on the validity of multiple meaning structured and
holistic analysis, as opposed to the criteria of reliability and statistical
compartmentalisation of quantitative research. Bumns (2000)

The qualitative data were analysed in a free format by comparing the responses obtained
from quantitative approaches According to Wiersma (2000) qualitative data analysis
requires organisation of information and data reduction, called coding. The personal
judgement of the researcher plays a major role on the data analysis. Miles & Huberman
(1994)

This research has helped me to study the problem in depth and to suggest possible cause
and effects relation. These qualitative findings were presented in a descriptive- narrative
style rather than statistically. This is a summary (for the full presentation of the
transcripts see appendix (6).

4.2.1 Transcript 1: “Cloning”

A brief description of the programme: (For the full and detail dialogue and analysis of
all five transcripts see appendix 6)

Advertisements are from time to time on the Internet by person’s who have lost their

loved ones, and wonder where anyone could help them bring them back to life again.
This is of course impossible. However, science has managed not of course to bring dead
people back to life but to reproduce their genies. I refer of course to cloning which is the
most important achievement in this field. This method has been the object of a lot of
discussion as it has raised a series of ethical, scientific, legal and philosophical
problems. This broadcast focused on the discussion of the various aspects of such
problems by clarifying things such as what man is, if we are prepared for such
upcoming events and how close are we to actually discovering the secret to everlasting
life.
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Then the ethical problems were discussed such as the uniqueness of each individual, the
exploitation of the metaphysical limits, and how a person with memories of his/her
previous life would react to the fact that he/she had just died and his/her inheritance was
just given or how would the people who love this person perceive his rising from the
dead? More importantly, from a philosophical point of view, would the person change
or mutate since he/she is placed in another womb and would this person be carrying
cells that have already aged? The discussion again triggered a great controversy and the
object was to educate viewers and stimulate them to ask any questions they might like.
Most of them, although they were happy with this scientific advancement were at the
same time sceptical, as they thought that the whole process was against natural laws.

The evaluation of the findings:

» One can easily see that these questions regarding metaphysical questions have
created a lot of stimulation as it always the case when religion is discussed. This
of course is a result of appropriate questions that have been asked on this

particular subject.

» ltis also very clear that these scientists know what they are talking about as they
can explain what is going around the cloning procedure in detail. It is obvious
how well these quests are informed. Especially guest A’ is considered to be
sufficiently conversant with the subject as to be on the Bioethics Committee of

the European Union.

» The host, using what appears to be the Socratic Method, is generating many

questions and decided to throw in a question which is quite valid.

» The quality of interaction between the three parties was very good. The guests
feel comfortable in the studio during the discussion, as the 2 scientists agree and
complement each other. In between them, an atmosphere of co-operation,

respect and support is being created.

» The manner in which the programme was presented to the public through

discussion with the interviewers appeared in this programme to highlight all



aspects of the theme taking into account that this is the second programme for

the same subject as the first was at the previous night.

Gguest B’ has been able to explain everything in the procedure. The host is
trying to get the problems surrounding the cloning procedure for the audience to
see what is not being said. It can also be seen that the host is also quite well
informed on the subject under discussion and so tries to give a complete and

clear picture of it.

The host, using what appears to be the Socratic Method, is generating many

questions and decided to throw in a question which is quite valid.

It is obvious also that the questions that callers were posed to the guest was
further stimulated the discussion. That confirms ones again the necessity and the

usefulness of such a programme to be interacted with the tele-viewers.

It looks that no visual or technical support boards was presented during this
programme .This is appear negative to this show especially for such scientific
programmes which the opinion of the citizen on the road for example for this

subject, or a small document could added a lot to the programme.
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4.2.2 Transcript 2: “Cross-gender relationships”

A brief description of the programme:

Cross-gender relationships are a significant part of everybody’s life and a good
education is important if such relationships are to be healthy. The discussion generated
great interest as it concerned the need that sex and/or cross-gender education should be
broader and more in depth because until now the only education the young have on such
a subject was through biology and other related subjects. Of course, such an education

covers a field much broader than biology.

The discussion was about how a new educational system revolving around cross-gender
relationships was to be introduced to three new schools as a pilot project. Two new
dimensions, in addition to the biological, the socio-ethical and the legal will be added to
the system. The reasons are many but basically this was because of the fact that many
young people are misinformed, especially concerning sexual behaviour, which is a part
of everyone’s lives. Everyday, whatever is sold is associated with something sexual for
the very simple reason that it sells. But, the fact remains that this sort of education is
also passed down by parents and if they do not have the right knowledge or if they are

wrongly informed this may have serious consequences such as pregnancy at a young

age.

Also, sex education is part of a broader education, which concerns cross-gender
relationships. An important point that was emphasized was that the genders are equal
and that appreciation of each other should be taught, for there is more to the interaction

between the genders than just sex.

The project will be implemented on a trial basis and will involve theologians, social
workers and educationists and psychologists. These will be part of the first approach and
the basis for it will be communication. The second approach is concerned with
relationships between parents and children, teachers and students. The third will be
concerned with decision-making, as children will need such skills as they grow into
teenagers and then adults. All these elements will be incorporated into the main concept
of cross-gender relationship education, which also covers the sex aspect as children will

be increasingly exposed to the other sex and will continue to see advertisements of a
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sexual nature. This effort also took EU directives into consideration as many research

projects have been done abroad and it was wise to do so.

The call-in viewers were concerned with what evidence was used to come up with such
ideas and at what age this sort of education should start. The answer was that each
country, according to its culture and educational system, has its own methods. Some
start earlier than others and that it was important to decide what is good for our society.
Others wondered why it should be introduced at all, and one Cypriot call-in viewer
observed that the introduction of sex education in England downgraded the educational
system. The programme was concluded on the note that the progress of such a project

should be closely monitored and the discussion should continue the following day.

- The Evaluation of the findings:

» The host opens the programme by trying to state that there are many
problems concerning the correct education on cross gender relationships. As
one can see, through this discussion, much debate has been created and this
is in turn attributed to the fact that it stimulates people to think and
participate in the discussion. The host puts forward the precise points and
phraseology around the subject resulting in an immediate opportunity for

discussion.

» As one can see, through this discussion, much debate has been created and
this is in turn attributed to the fact that it stimulates people to think and
participate in the discussion. It so affected people in general, that someone
called all the way from London to comment on the aspect of sex education.
This subject obviously is to do with education, which comes under the more

general umbrella of social matters.

» When the presenter asks guest B’ about his comments on the definition of
the term cross-gender relations, the guest answers with accuracy and

knowledge.

» One can see that Guest B’ knows what he is talking about, as he is able to, on
the spot, explain in much detail what the Ministry is doing at this moment in
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the school. It is obvious that guest has considerable knowledge on the subject
and is highly involved in this to the extent that he is able to say which

countries are doing what around Europe.

In this programme, it was made quite clear that the subject at hand could not
be exhausted within such a tight time limit, especially when the opinions
clash and cover a wide range of the continuum Cross-Gender relationships is
a very important and contemporary subject, especially concerning the
Cypriot and yet still conservative society.

Despite the fact that the results of the research have shown that the
programme manages to present all its subjects in a comprehensible manner
shedding light in many aspects, one cannot overlook the fact that it is a
multidimensional subject, it is one that needs quite a few successive
programmes in order to explore the problem in all its dimensions so as to be
able to lead to practical solutions.

At this point one can see the host ability to successfully bring the discussion

back on course as guest A’ responded with the phrase «because it sells».

Here, the 2nd call-in viewer intervenes and puts forward a question which
causes a dilemma, regarding whether there is harmony between science and
religion, or whether by educating youngsters about sex, we encourage them

to do it more easily without any problems.

Finally one can see that this programme could enhance and enriched its
subject by interviewing youth and other citizens about the subject. Again
there is a luck of visual and technical support this is agree with the findings
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