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Instead, scholarship on artists and tourism has 

been generally focused either on professional paid 

artists or on volunteers offering their art services 

to their own community. For instance, Pucciarelli 

and Cantoni (2017) explored working artists as 

creative residents who—motivated by place attach-

ment—offer their artwork to their own community. 

Among the limited studies having explored various 

issues related to artists practicing art while travel-

ing is Bell (2013), who studied peripatetic artists 

as tourists and transient professionals undertaking 

their own expert practices, and Valek (2020), who 

explored artists in art-residence at the Abu Dhabi 

Art Hub in the United Arab Emirates.

Introduction

While there is a plethora of studies highlighting 

the art–tourism relationship and recognizing the 

mutual benefits for both sectors (see, e.g., Cuyás & 

MacCannell, 2018; Hughes, 2011; Lester & Rakic, 

2014; Riddering, 2018; Smith, 2003; Yan et al., 

2019), tourism scholars have rarely paid attention to 

the role of traveling artists in this relationship, and 

the voices of artists visiting creative sites to volun-

tarily offer their art. Likewise, despite the scholarly 

attention paid recently to murals and tourism, there 

is a remarkable lack of disciplinary research on the 

act of muralism as a motivator for traveling artists.
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when visiting Lakkos, a neighborhood in the city of 

Heraklion, Crete, Greece, that is currently emerg-

ing as an artist destination. Lakkos has started only 

recently to be a secondary attraction, in the form of 

an open-air art gallery. It attracts only a small num-

ber of tourists who consider well worth exploring 

one of the most up and coming districts in the city 

of Heraklion. In contrast to those visitors who pre-

fer popular destinations, Lakkos attracts culturally 

motivated tourists who want to interact with the 

islands past and present culture.

Tourists’ and Traveling Artists’ Roles

Specific segments of the travel market have 

unique motivations, needs, expectations, and pref-

erences (Andriotis, 2011, 2016; Raj, 2012), which 

depend on several factors, such as personal, inter-

personal, sociopsychological, etc. The plethora of 

studies exploring the motivations of several types 

of tourists are helpful to identify the roles these 

types of tourists perform while traveling. The 

motivation of the types of tourism that are related 

to voluntarism and arts, include volunteer tourists 

(Kitney et al., 2018), art tourists (Kim et al., 2018), 

creative tourists (Tan et al., 2013), cultural tour-

ists (Ramires et al., 2018), and educational tourists 

(Sie et al., 2018). Despite these studies, there is a 

lack of research studying the motivations of artists 

functioning multiple roles while traveling and due 

to their multiple activities they do not acquire the 

characteristics of a single type of tourism.

Yiannakis and Gibson (1988) and Gibson (1989) 

were the first who made a significant contribution 

to the understanding of tourist roles. By using past 

conceptualizations of Cohen (1979) and Pearce 

(1982, 1985) they identified 13 leisure-based tour-

ist roles (the sun lover, action seeker, anthropolo-

gist, archaeologist, organized mass tourist, thrill 

seeker, explorer, jetsetter, seeker, independent mass 

tourist, high class tourist, drifter, and escapist). Fol-

lowing these pioneer studies, a study by the same 

authors (Yiannakis & Gibson, 1990) added to the 

existing list of tourist roles the sport lover. In addi-

tion, Gibson (1994) renamed the sport lover to sport 

tourist and added the educational tourist increasing 

the number of tourist roles to 15. Following these 

studies several authors have explored various issues 

related to tourist roles such as relationship between 

In the tourism literature there is a plethora of 

studies on the roles tourists perform while trav-

eling (e.g., Gibson & Yiannakis, 2002; Keng & 

Cheng, 1999; Pearce, 1985; Yiannakis & Gibson, 

1992). However, most studies on the topic of tourist 

roles are theoretical or have adopted a quantitative 

approach using large samples of tourists, while very 

few have attempted to operationalize the various 

forms of touristic behavior of a single type of non-

mainstream tourists. Thus, there is a lack of research 

on the different roles particular types of tourists may 

perform. In fact, while research on tourists has clas-

sified tourists into many roles, it has not explicitly 

considered artists as tourists so far.

Taking under consideration past research neg-

ligence, it is the aim of this study to provide a 

thorough understanding of the traveling artists’ 

phenomenon by paying attention to those artists 

who travel outside their original countries to offer 

their art voluntarily and while on a trip they per-

form multiple roles. These roles have been identi-

fied through a literature review (see, e.g., Brooks, 

2002; Montgomery & Robinson, 1993), and have 

also emerged from primary data collection. This 

study is among the first attempts of a thorough 

investigation of traveling artists who are passionate 

to do their art no matter whether or not there will 

be a material reward. In reality, there is an increas-

ing number of artists who use their art to express 

themselves and consider traveling abroad to par-

ticipate voluntarily in specific art projects as a way 

to help communities lacking resources, while when 

at home, they have a part-time or full-time job to 

support their living.

This study adds to the knowledge of traveling art-

ists’ roles by extending the conventional view of art-

ists as creative workers having a narrow breadth of 

motivations and examining their triple role not only 

as producers of artistic spaces with tourism poten-

tial, but also as travelers and volunteers. Despite the 

obvious advantages of murals that include beauti-

fication and gentrification of a building or neigh-

borhood and income generation for a community 

(Koster, 2008) among others, the views of the trav-

eling artists in relation to their willingness to pro-

duce murals and the distinct context of their trips are 

forgotten from tourism scholarship. Thus, the views 

of artists presented in this article are contextualized 

in terms of a number of distinct roles they perform 
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the world (Whitting & Hannam, 2014, p. 71). For 

many, money is not always important, but pro-

duction of art is largely nonpecuniary. As Menger 

(1999) reported, artists’ employment lifestyle offers 

direct satisfaction from the art itself, and therefore 

artists respond differently than other workers to 

economic incentives (Montgomery & Robinson, 

1993, p. 17). Thus, inspired by the intrinsic motive 

of self-satisfaction they may prefer nonmonetary 

rewards to produce murals, such as to create some-

thing new and fulfilling (Leavell, 2016).

Third, while mainstream tourists have several 

sociopsychological motives, such as the desire for 

escaping from everyday life and entertain them-

selves (Andriotis, 2016; Brown & Lehto, 2005), 

the motives of artists and volunteers when traveling 

are diversified from the typical pattern of leisure 

seeking. Both may have common motives, such as 

to develop new skills and educate themselves, as 

well as to explore career opportunities that will aid 

their future employment or career advancement, 

and traveling to contribute to others and develop or 

improve some aspects of the host community offers 

them meaningful experiences (Brown & Lehto, 

2005; Paraskevaidis & Andriotis, 2017). Paraphras-

ing Brown and Morrison (2003), artists, depending 

on the time they spend on voluntary artwork, can be 

either volunteer-minded traveling artists who dedi-

cate most or all of their vacation time volunteering, 

or vacation-minded volunteer artists who devote 

only part of their vacations to volunteer artwork. 

Thus, painting a mural can be only a part of travel-

ing artists’ activities and not the sole motivation for 

visiting a place. In fact, the voluntary production of 

a mural can be only the beginning or part of a trip 

to a host community.

Methodology

This article reports on the roles of traveling art-

ists who participate in an art project, called “Lak-

kos project,” aiming at creating visually exciting 

murals on the walls. To develop a greater under-

standing of the phenomenon of traveling artists’ 

roles, this study used various data collection meth-

ods. At first, various secondary sources, such as 

books, scholarly journal articles, reports, and posts 

on the internet, were explored to establish back-

ground information. While these sources mainly 

psychological needs and tourist role preference 

patterns (e.g., Gibson & Yiannakis, 2002) and the 

classification of vacationers into four tourist roles 

across the novelty–familiarity continuum (Keng & 

Cheng, 1999), etc. In the case of cultural tourists, 

despite the problems identified by Mousavi et al. 

(2016) in defining cultural tourists, several studies 

have attempted to group them. For instance, Steb-

bins (1996) divided cultural tourists into two main 

categories (specialized and general) and McKer

cher and du Cros (2002) identified five groups of 

cultural tourists (purposeful, sightseeing, serendip-

itous, casual, and incidental).

As far as traveling artists/muralists’ roles are 

concerned, to the knowledge of the author there is 

limited scholarly attention and only superficially 

has been mentioned in the literature. To overcome 

past research negligence this study deals with the 

three roles of traveling artists producers of murals, 

namely touristic, artistic, and voluntary. First, as 

supported by Badhman (2017), visual artists pro-

ducing murals outside their original countries can 

be considered as a new form of cultural tourism. 

This is backed up by Martini and Michelkevičius 

(2013, p. 12), who assert that the line separating 

tourism and the artistic trip is very thin, and Kenins 

(2013), who by giving the example of artists mov-

ing to Berlin, wonders whether these artists can 

resist taking on the role of tourists during their art 

trip. In a similar vein, Creative Tourism Network 

(2013) gives the example of artists who stay in an 

art residency searching inspirations by its creative 

environment and counts them as one of the subcat-

egories of creative tourism. Other studies, while 

they do not include traveling artists in any form or 

subform of tourism, found that travel artists blend 

work and travel roles in the pursuit of inspiration 

(Bell, 2013).

Second, those traveling artists who visit an 

urban or rural space to produce a voluntary mural 

acquire not only touristic, but also an artistic, role 

identity. While artists may look for destinations 

“off the beaten track” where they can experience 

arts in a different way, travel to art destinations can 

be a rewarding experience, providing them sev-

eral opportunities to escape their daily grind and 

immerse in creative learning experiences. At the 

same time, they actively experience and make con-

tacts and networks with fellow artists from around 
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research instrument. The first section of the research 

instrument explored the motivations of the sample to 

produce murals in Lakkos; the second was focused 

on the sociodemographic characteristics of the sam-

ple (age, gender, marital status, nationality, educa-

tion); and the third on the touristic profile (number 

of people in traveling party, previous visits, length 

of stay, and activities at destination).

Since there was no room for clarification, all 

questions were self-explanatory. However, once 

the responses had been received, rather than stick-

ing to the agenda of the original interview sched-

ule, several follow-up emails were sent to collect 

data on points that had been seemingly overlooked 

or only briefly responded during the first stage of 

the interview. This allowed the author to build a 

relationship with every interviewee and each inter-

viewee to revisit the research instrument and think 

about his responses as well as any issues that had 

slipped out of view through the course of the first 

interview. After receiving all responses the next 

step was to transcribe them. Transcribing was much 

easier compared to face-to-face interviews, since a 

file with all the email content was created for each 

interviewee.

To identify the essence of the phenomenon all 

data were thoroughly read and reread, bracketed, 

and compared and were coded into the various 

themes and subthemes that emerged from the lit-

erature review, as well as any additional ones that 

emerged during the coding process. By adopting 

this process, themes that recurred as commonali-

ties in most traveling artists were found and used 

to explicate the roles traveling artists perform. In 

order to support a more interpretive discourse, 

links across the relevant literature were sought. To 

enliven the text by making the more general expe-

riences available to the reader, the most powerful 

and eloquent expressions of verbatim excerpts that 

speak directly to the phenomenon of traveling art-

ists roles are provided.

Findings

Profile of Traveling Artists

Before analyzing the views of the traveling art-

ists interviewed, this study presents their sociodem

ographic characteristics and their touristic profile 

correspond mainly to the society and context in 

which they are written, when analyzed carefully 

they can indicate their relevance to the study.

A triangulation approach was adopted by analyz-

ing and combining secondary sources with primary 

ones. At first, observations and informal discussions 

with a small number of artists were undertake. Fol-

lowing this, recruiting an adequate representative 

sample of traveling artists that could best inform 

the research was essential. In this context, the deci-

sion was made to interview all elements within 

the traveling artists’ population having produced 

murals in Lakkos. Following the limitations of 

face-to-face interviews, such as that they are time 

consuming, the high cost involved, and in particu-

lar the difficulty to access geographically dispersed 

interviewees (Ratislavová & Ratislav, 2014), this 

study used a web-based semistructured qualitative 

method. Since the study was exploratory, the inter-

view questions emerged after the author’s informal 

discussions with the traveling artists.

A list with names and further details of all art-

ists  who produced murals in Lakkos up to Octo-

ber 2018 was available at the webpage (https://

lakkosartistsresidency.weebly.com/projects.html). 

This list was updated by Mathew Halpin, the origi-

nator of the Lakkos project, as well as informal 

discussions with the artists. The small number of 

Greek and foreign artists who produced murals 

in Lakkos and stay permanently in Crete was not 

included in the sample because they could not be 

considered as traveling artists searching for various 

forms of experiences in an unknown place. Based 

on these criteria in total 36 foreign traveling artists 

received an email for participating to an interview.

To develop rapport with the sample, the researcher 

explained the purpose and expectations of the inter-

view. In more detail, interviewees were initially 

informed about the study’s aim and importance via 

a motivation letter. Following this, nine responses 

were received with a response time from emailing 

the research instrument to receiving the responses 

varying between 2 and 10 days. After 1 month a 

reminder was sent to nonresponders. This proved 

to be productive since in total 15 artists responded, 

increasing the number of respondents to 24 (63.9% 

of the 36 of traveling artists who received an inter-

view request). Following the acceptance of inter-

viewees to participate, each of them received the 
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artists, with the exception of 1 student and 1 retired, 

were paid art professionals (mainly employed or 

self-employed). There was a minority (5 in total) 

who had teaching arts as a primary or secondary 

job, while at the same time they were active artists. 

In order to earn a living, there were 2 early career 

artists who combined their art practice with a non-

art-related job, such as a 25-year-old female who 

worked as bartender.

Singles comprised nearly two thirds of the sam-

ple and only five interviewees were married. In 

contrast to mainstream tourists that in 2017 stayed 

in Crete on average 8.4 days (Statista, 2018), the 

artists under study stayed for longer periods (on 

average 19.42 days). This result makes evident 

that traveling artists under study travel longer not 

only from tourists visiting Crete but also from 

Bell’s (2013) peripatetic artists who generally stay 

up to 3 weeks. The majority of artists (15 in total) 

stayed between 3 weeks and 1 month and only one 

less than 1 week. It is clear that there is a relation-

ship between length of stay and the main reason to 

visit Lakkos and Crete. In particular, those whose 

production of a mural was the main motivation 

stayed fewer days, as was the case of a 33-year-old 

American male artist who stayed only for 5 days. 

On the other hand, those who stayed longer had 

more chances to combine their artwork with other 

activities. An extreme example was one 60-year-

old female artist who stayed in Lakkos only for 2 

weeks, although her stay in Crete was much longer, 

in total 75 days.

Lakkos artists arrive from diverse nations in total 

from 13 countries and can be described as a multi-

cultural group. In more detail, with limited excep-

tions interviewees were from Western developed 

counties representing four continents. The fact 

that the majority of artists originated from West-

ern countries is presumably because Western art-

ists have higher income, allowing them the expense 

associated with a self-financed artistic trip. In fact, 

all traveling artists with the exception of two that 

had some sort of funding, had to pay the bulk of 

the costs themselves, including accommodation 

at the artist residency Also, some of them carried 

their tools and paintings for the murals. It should 

be acknowledged that slightly more than half origi-

nated from long-haul countries and therefore it is 

assumed that their flight expenses were high, not 

(Table 1). Due to the nearly absence of empirical 

and secondary data, no particular profile of travel-

ing artists producing murals appears to be evident 

in the literature, a fact that prevents reliable com-

parisons. This is due to the fact that this study is 

among the first attempts to explore the profile of 

artists traveling to produce murals.

While there are no statistics about the share of 

women in the profession of traveling artists, and 

therefore no generalizations can be made, a study 

by Valek (2020) used as a sample 305 interna-

tional artists who spent 4 weeks working in an art-

ist residency in Abu Dhabi found that 53% of her 

respondents were males. As a result it can be said 

that the sample of this study is overrepresented by 

female respondents (22 out of 24). Interviewees’ 

ages range between 21 and 71 (mean 42.04). In 

more detail, 4 are early careers (between 21 and 

30), 12 midcareers (between 31 and 50), and the 

remaining 8 late-careers (above 51). The finding 

that only 4 respondents were early careers means 

that artwork in Lakkos Artist Residency, where all 

interviewees stayed, does not attract entirely young 

artists who wish to educate themselves further by 

developing new skills after their graduation, as 

somebody would expect. The sample was well-

educated. Among the respondents 19 had earned 

at least a college or university degree with 11 of 

them having undertaken postgraduate studies. All 

Table 1

Profile of Traveling Artists

N (%)

Gender

Male 22 (91.66%)

Female 2 (8.33%)

Age

21-30 years 4 (16.66%)

31-50 years 12 (50.00%)

51+ years 8 (33.33%)

Education

No degree 5 (20.83%)

Undergraduate degree 8 (33.33%)

Postgraduate degree 11 (45.83%)

Employment

Paid art professional 22 (91.66%)

Retired 1 (4.16%)

Student 1 (4.16%)

Marital status

Single 19 (79.17%)

Married 5 (20.83%)
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I am always an artist wherever I go, producing 

watercolour and sketches while travelling. As a 

foreigner, I am a tourist, however I did produce 

three paintings and had an exhibition at the Herak-

lion Polykedron, Municipal Art Gallery.

In a similar vein, a 31-year-old female artist 

explained that when she was looking for residencies 

she saw that the Lakkos Project had a focus on cre-

ating murals for the community and that appealed 

to her due to her street art background. Thus, the 

existence of the artist residency in Lakkos has pro-

liferated the visitation of traveling artists, since as 

the Working Group of EU Member States Experts 

on Artists’ Residencies (2014) reported, artists tend 

to use residencies to take “time out” as a midcareer 

break and to obtain creative learning experiences.

Driven by changes in artists’ demand, which 

have resulted in increases in a growing focus on 

education and self-development as motives for 

their travel, all artists want to absorb the situated 

knowledge within the local communities they visit 

and to use this knowledge to successfully prepare 

their own artworks. Studying different “art worlds” 

provides for them ideal contexts. This was evident 

from the interviews when participants stated that 

they stayed at the artist residency due to their posi-

tive features associated with developing learning 

experiences that facilitate self-actualization and 

creativity. As a 31-year-old female stated:

the trip was for my professional life as a painter. I 

applied for the residency as a way of developing 

my own practice so in a lot of ways its more about 

education.

The Lakkos artists’ residency allowed them 

to produce work out of the galleries, and explore 

the urban environment. In line to constructionism 

that is “an approach to teaching and learning that 

emphasizes active knowledge construction through 

experience, vs. passive knowledge” (Burleson, 

2005, p. 438), all artists under study used their trip 

to extend learning. Artists’ creativity is not only 

enhanced through formal educational institutions, 

but through informal learning systems, such as 

those offered in an artist residency. Their participa-

tion in learning experiences associated to the par-

ticular characteristics of the destination has helped 

them to apply their knowledge to develop their own 

possible to be covered by underpaid artists. The 

majority of artists (seven in total) were from the 

US, followed by Australia (five) and Britain (two), 

as well as one artist from Italy, Spain, Ireland, 

Cyprus, Belgium, Switzerland, Netherlands, Rus-

sia, Singapore, and India, respectively.

Among the interviewees, nine had a great deal 

of international muralistic experience. The major-

ity claimed that their decision to produce murals in 

Lakkos was affected mainly by the internet (19 in 

total) and only a minority had learned about Lakkos 

from a third party (two from colleagues and two 

from friends and relatives), as well as one from pre-

vious visit. Thus, the internet was a valuable travel 

tool in the choice of their artistic trip, as has been 

also found in other studies exploring noncultural 

forms of tourists (see, e.g., Davidson & Yu, 2004). 

Only one third of the traveling artists had previous 

knowledge of Crete by having visited the island 

before this trip.

Artistic Role

As Whiting and Hannam (2014, p. 73) reported 

in their study of working artists’ journeys to other 

places, these journeys often act as escape from 

their daily grind, something attributed usually to 

mainstream tourists. Based on this, initial questions 

were focused on the artists’ main motivations to 

produce murals in Lakkos. From the responses it 

was evident that all interviewees, in an attempt of 

gaining inspiration from new and different places, 

participate in art opportunities as and when they 

arise, as also reported by Bell (2013). In their role 

as traveling artists their trip to Lakkos enabled 

them to participate in an art project and to draw 

with confidence on their knowledge and experi-

ence of mural making. As has been reported by a 

40-year-old female:

I was looking for a cool artist residency in an 

interesting and warm island in Europe to take new 

inspirations for my art.

Their involvement in an art project while in 

Lakkos was clearly valued, and it was their role 

as artists that brought them to the town in the 

first instance, as has been vividly explained by a 

60-year-old female:
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it was a wonderful experience and I like Lakkos 

and Heraklion because it is very unique and dif-

ferent from most touristic cities. (31-year-old 

female)

In fact, for the majority of interviewees the main 

reason for undertaking the trip was pure artistic as 

explained by a 50-year-old female artist:

I wanted to expand my artistic creativity, strengthen 

my professional reputation and my international 

connection with other cultures, artists, and natural 

environments.

Touristic Role

Even for those artists who declared arts as the 

main motivation to visit Lakkos, they did not 

simply visit Lakkos to produce a mural and then 

returned back home, but all of them visited signifi-

cant sites on the island of Crete. In fact, all intervie-

wees undertook several touristic activities besides 

to their artistic work. For this reason artists were 

requested to report the activities they undertook 

during their stay in Lakkos and Crete. From the 

findings it was evident that all interviewees in this 

study were engaged in traditional activities of cul-

tural tourists. In particular, the most popular activi-

ties undertaken by all artists were based upon the 

exploration of the archaeological sites and histori-

cal places of the island. This finding confirms that 

the historical and archaeological resources of Crete 

are very important components for the attraction of 

artists, as has been also found by various studies 

(e.g., Apostolakis & Jaffry, 2007; Polyzos et al., 

2007), who explored the ways that tourists in Crete 

and Greece interact with the past and present cul-

ture, mainly the archaeological sites and museums.

While higher priority was given to sites that were 

in close proximity to Lakkos, such as the histori-

cal and archaeological museums of Heraklion and 

Knosos Palace, many interviewees (14 in total) 

visited distant archaeological sites, such as the Pal-

ace of Festos. In addition, slightly more than half 

visited other towns of Crete, mainly the Venetian 

towns of Chania and Rethymnon. It is also interest-

ing that 10 respondents visited the coastal village 

of Matala where during 1960s and 1970s hippies 

in protest against industrial society used to sleep in 

the caves of its beach (Andriotis, 2013). Following 

skills. In fact, from the interviews it was evident 

that for all interviewees visitation of Lakkos was an 

engagement in an independent self-development of 

their art skills in pursuit of personally chosen cre-

ative goals as well as to get involved in activities 

to improve their artistic skills. In their responses 

they talked about how they benefited from their 

stay in Lakkos in terms of learning new skills and 

how these skills were instrumental in pursuing new 

careers, as the following quotes exemplify:

This is my third mural. I am now quite motivated 

to organize my website to highlight my wall work. 

In the US, there are many opportunities to apply 

for public art commissions and I haven’t for some 

time. I now feel more confident to do so. (56-year-

old female)

I think any opportunity I have to make artwork in 

a different place is always going to help me inform 

my art practice so that I can always improve, 

which is helpful for my art career and being in the 

art community. (31-year-old female)

In practice, artists’ residencies are types of enter-

prises that offer artists time and space away from 

their usual working environment and obligations, 

and typically satisfy specific needs that combine 

temporary living space with work into new cul-

tural settings, which may offer them new inspira-

tions and chances to research, develop, and produce 

new creative work (Badham, 2017). The following 

statement from a 36-year-old female interviewee 

exemplifies these interpretations:

I wanted to be part of an artist residency, and 

wanted to work in an environment that is new for 

me. . . . I’m active as a street artist and to make a 

wall pretty was just natural for me

and another one explained:

I see it as making art as part of an art residency, 

that’s a different category for me (31-year-old 

female)

Interviewees (in total 19) indicate that they 

chose Lakkos because of its location characteris-

tics related to artwork, rather than for the non-art 

aspects of the trip. The following example from the 

field notes demonstrates that artists were motivated 

to visit Lakkos by its lack of touristification:
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one (i.e., art), at the same time they devoted part of 

their free time to tourist-like activities. As two of 

them replied to the question on whether they con-

sidered themselves as tourists while in Lakkos:

not exactly . . . I spent a great deal of time in the 

Heraklion Museum but more in the nature of study. 

Maybe two or three days I ventured out of the city 

to sight see. (71-year-old female)

and

no not really . . . being on an artist residency in 

Lakkos didn’t feel so much a tourist but yes in the 

visiting of other places in Crete, yes. (57-year-old 

female)

From these two quotes it is evident that these art-

ists differentiated their role of artist from the one of 

tourist as was also the case of a 33-year-old female 

in this group who accepted the label of tourist, but 

always in conjunction to her capacity as an artist:

My objective at the time of visiting Lakkos and 

Crete was closer to work and academic situation 

than to tourism, but there were moments in which 

of course I became a tourist, traveling the island 

for the pure pleasure of knowing and discovering 

even trying that all would serve to develop my 

artistic work.

The third smallest group (six in total) was tour-

ism-oriented artists who devoted most of their time 

in a creative working holiday rather than just to go 

to the beach and see the sights. This is also con-

firmed by the following quotes:

yes sure I was totally a tourist on the island and 

felt like it. (31-year-old female)

and

yes, I would consider myself a tourist and a resi-

dent artist because I had never been there before 

and I wanted to take in the surroundings. (25-year-

old female) 

There was also an artist in this group who con-

sidered herself as a working tourist:

sure I was a working tourist, I don’t like being a 

tourist so I love to work on places and I did feel 

like a working tourist. (36-year-old female)

these attractions a minority of artists visited nature 

reserves and religious sites (five and four, respec-

tively). On the other hand, activities characterizing 

the mass type, such as swimming and sunbathing, 

were mentioned only by a minority of respondents 

(three in total).

From the findings it was evident that there was 

no consensus on whether traveling artists consid-

ered themselves as tourists. In fact, there were three 

main groups based on their responses. Travel artists 

in the first group (12 in total) did not accept the 

label of tourist to themselves, but instead they con-

sidered themselves as working artists. As a 51-year-

old female stated:

no—the majority of my time was spent working 

and visits to attractions were work related. Not 

specifically—I would like longer to get to know 

the island better.

Artists in this group were critical about the tour-

ism industry by adopting antitourist perspectives 

and viewing negatively the mass type of tourists 

visiting the island of Crete. A 31-year-old female 

artist perceived that tourists in Crete have the wrong 

types of tourist behavior and probably that was the 

reason that artists in this group denied the label of 

tourist for themselves:

My work in the art residency consisted in com-

menting on the tourist industry on the island and a 

comment on our self-obsessed way of traveling. I 

was profoundly shocked and saddened while I was 

on the island by seeing masses or red people that 

had little to no consideration for the culture of the 

island. I was marked by a bus trip towards Ellenica 

by seeing fat red people swimming in swimming 

pools in-front of the sea instead of enjoying the 

actual sea. Also the touristic architecture has little 

to no understanding of aesthetical value, respect 

for heritage and thinking only of profit and cheap-

est way that profits only big touristic companies 

but brings very little value to anyone else in the 

system.

The second group (eight in total) was the partial 

tourists who demonstrated how their trip to Lakkos 

integrated mobility for pleasure with artwork and 

a desire to gain inspirations from the elsewhere. 

In fact, this group integrated through their mobil-

ity the “artistic gaze” with the touristic one. While 

their main purpose of their trip was an instrumental 
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In fact, volunteering in the case of Lakkos 

involved an organized art project aiming to help the 

neighborhood of Lakkos to improve some aspects 

of the host community and also to develop the host 

community and its culture, as explained in the fol-

lowing interview excerpt:

I think that as we can see in many other places 

also outside of Crete and Lakkos, art and specifi-

cally the murals, can help not only to beautify, 

but also to regenerate neighborhoods in situations 

of decay, abandonment or simply little visited, 

thanks to the enrichment of its streets with urban 

paintings. All this has a clear effect on tourism and 

attraction to the place. The neighborhood of Lak-

kos has become even more interesting thanks to 

Lakkos project. (33-year-old female)

Twenty-one interviewees considered the produc-

tion of their mural as obligation of their profession 

and as a desire to help the local community, and felt 

good about helping communities in need, although 

they acknowledged their trip as a part of artwork 

rather than volunteer work. As a 56-year-old female 

explained:

it is a work trip because I see myself as a profes-

sional artist. We don’t always get paid for our work 

but I don’t think of that as volunteering either.

In addition to producing a mural while in Lak-

kos a few respondents undertook additional vol-

untary activities, as was the case of a 71-year-old 

female who shared her creative experience to ben-

efit the local population by coordinating drawing 

lessons:

I also gave free drawing lessons to local people. I 

was not paid and it was my idea. I enjoy teaching 

and am good at it and I like meeting local peo-

ple. It was fun. They were a very sweet group. 

My last day we put up an exhibit of their work, 

my work and the other artists and all their fami-

lies came and it was absolutely lovely. I think I 

will do it again.

In brief, in the context of the present study, learn-

ing seemed to be a part of volunteer artwork since 

several artists, mainly the younger ones, considered 

their mural production as a form of unpaid work 

contributing to their future employment or career 

advancement.

and another 31-year-old female who felt that her 

stay in Lakkos was more like a business trip.

Voluntary Role

Through a literature review it is evident that 

despite the fact that volunteer work plays an essen-

tial role in several communities by contributing to 

economic output, particularly in the nonprofit sec-

tor, as well as to community development (Inter-

national Labour Organization, n.d.), there is a lack 

of clarity about which activities can be included in 

volunteer work. To clarify this issue and identify 

whether the artists under study can be considered 

volunteer workers or not, this study adopts one 

of the most cited definition that defines volunteer 

work as “activities performed willingly and with-

out pay to produce goods or provide services for 

others outside the volunteer’s household or family” 

(International Labour Organization, n.d.). This def-

inition applies in the case of traveling artists in Lak-

kos. While in many occasions financing of street 

art projects may be provided by different sources, 

mainly by public agencies, particularly local gov-

ernments (Simpson, 1980), all interviewees under 

study with the exception of a Spanish respondent 

who had won an award from the Museum of Ponte-

vedra, Galicia, Spain, and a Singaporean one who 

was partially financed through European Union 

funding, all other artists were self-financed, indi-

cating the voluntary nature of their trip and that the 

Lakkos project emerged without significant support 

by the public sector.

While the trip was self-financed by the vast 

majority of artists and none of them was paid for 

the production of artwork, when they were asked 

whether they considered their trip voluntary most 

of them (16 in total) did not agree, as the following 

quotes prove:

The painting was voluntary but I didn’t necessar-

ily see it as a volunteer trip. (29-year-old female)

No, although they were done gratis due to the 

Greek economy. (60-year-old female)

Even if I did the projects without pay, I still would 

not consider it “volunteer work,” but more of a 

“mutual aid” type of relationship. (56-year-old 

female)
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an enriched interview. Nevertheless, despite of the 

advantages of asynchronous email interviewing, its 

main disadvantages include that it lacks spontane-

ity and nonverbal and paralinguistic cues (Hamilton 

& Bowers, 2006). Thus, electronic communication 

should not be used as a cheap alternative to face-to-

face interviews.

From a practical perspective, this study presents 

new insights by identifying traveling artists’ roles 

and illuminated some aspects of the scope of the 

phenomenon of traveling artists in which voluntary 

artwork and tourism interact. While this study does 

not claim that the use of artists staying in a single 

artist residency represents the global situation of 

traveling artists, since all interviewees were artists 

having produced murals in a single Greek neighbor-

hood and 24 out of 26 interviewees were females, it 

was found a diversity of roles artists painting murals 

perform. However, this study faces several limita-

tions. According to Hicks (1994), research “pro-

ceeds better through structure comparisons of cases 

that differ on the values of their outcome variables 

than it does through a succession of single-case 

studies” (p. 90). Nevertheless, through a literature 

review it was evident that past research is quite nar-

row and sporadic. Therefore, further research about 

traveling artists would assist in solidifying the phe-

nomenon under study. While this study reflected 

larger travel trends of a particular travel personality, 

those of traveling artists, there is still a great need 

for research on other traveling artists’ destinations 

to determine whether the findings of this study can 

be generalized. Only when the findings of this study 

are corroborated by further observations will they 

provide some tentative answers to the understand-

ing of the complex phenomenon of traveling artists 

as they naturally occur
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